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Someof the informationin this documentmaybeinsideinformation. Thesubjectmatter, the identityof the issuer, the identityof the personsmakingthe notificationandtheir titles,  

andthe dateandtimeof the notificationareall asset forth above.

Certainstatementsand/or otherinformationincludedin this documentmaynot behistoricalfactsandmayconstitute forwardlookingstatements¦Ċwithinthe meaningof Section27A  

of the U.S. SecuritiesActof 1933 andSection2(1)(e) of the U.S. SecuritiesExchangeActof 1934, asamended. Thewords believe¦(Ċ expect¦(Ċ anticipate¦(Ċ intend¦(Ċ estimate¦(Ċ plans¦(Ċ

 forecast¦(Ċ project¦(Ċ will¦(Ċ may¦(Ċ should¦Ċandsimilarexpressionsmayidentifyforwardlookingstatementsbut arenot the exclusivemeansof identifyingsuchstatements. Forward

lookingstatementsincludestatementsconcerningourplans, expectations, projections, objectives, targets, goals, strategies, futureevents, futurerevenues, operationsor

performance, capitalexpenditures, financingneeds, ourplansor intentionsrelatingto the expansionor contractionof ourbusinessaswell asspecificacquisitionsanddispositions, our

competitivestrengthsandweaknesses, the riskswefacein ourbusinessandourresponseto them, ourplansor goalsrelatingto forecastedproduction, reserves, financialpositionand

futureoperationsanddevelopment, ourbusinessstrategyandthe trendsweanticipatein the industryandthe political, economic, socialandlegalenvironmentinwhichweoperate, 

andotherinformationthat is not historicalinformation, togetherwith the assumptionsunderlyingtheseforwardlookingstatements. Bytheirverynature, forwardlookingstatements

involveinherentrisks, uncertaintiesandotherimportantfactorsthat couldcauseouractualresults, performanceor achievementsto bemateriallydifferentfromresults, performance

or achievementsexpressedor impliedbysuchforward-lookingstatements. Suchforward-lookingstatementsarebasedonnumerousassumptionsregardingourpresentandfuture

businessstrategiesandthe political, economic, socialandlegalenvironmentinwhichwewill operatein the future. Wedonot makeanyrepresentation, warrantyorpredictionthat the

resultsanticipatedbysuchforward-lookingstatementswill beachieved, andsuchforward-lookingstatementsrepresent, in eachcase, onlyoneof manypossiblescenariosandshould

not beviewedasthe mostlikelyorstandardscenario. Weexpresslydisclaimanyobligationorundertakingto updateanyforward-lookingstatementsto reflectactualresults, changes

in assumptionsor inanyotherfactorsaffectingsuchstatements.
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FINANCIAL 
HIGHLIGHTS

Q2 2017 KEY CONSOLIDATED

OF MEGAFON GROUP1

1 Consolidated financial highlights of MegaFonGroup include the financial results of MegaFonstandalone and the financial results of Mail.RuGroup Ltd. since the beginning of 2017
2Profit attributable to equity holders of the Company, excluding non-cash impairment of Eurosetjoint venture  in the amount of 15.9
3Starting from the first quarter of 2017, pursuant to the adoption of its new dividend policy, the Group switched from reporting free cash flow, the financial measure previously used, to reporting a new financial measure, free cash flow to shareholders 

NOTE:

All financial figures provided in this presentation are presented on consolidated IFRS basis unless otherwise stated 
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Q2 2017 and 
post-closing 
events

Another step to 5G

During St. Petersburg
International Economic Forum,
MegaFon and Huawei set an
absoluterecordfor the speedof
the mobileInternetconnectionin
Russiaat 35Gbit/s

Pavel Korchaginwas appointed
as a new Chief Technological
Officerfollowing the resigningof
AlexanderBashmakov,who left
the companyin June to pursue
newopportunities

End of EurosetJV

Changes in management 
team

VK Mobile

Basedon the agreementreached
between the parties, MegaFon
will acquire Reilah?ki#o50%
interest in Euroset, which will
surviveas anoperatingcompany.
VimpelComwill acquire half of
Aqnkoap#oretail stores

 Vkontakte¦(the largest social
networkin Russia,in cooperation
with MegaFon launched new
product offering VK Mobile with
unlimitedaccessto VK,incl. free
musicstreamingand 50% cash-
backfor VKcontent

Membership in ANO 
ÛAfdfq^iþb`lkljvÜ

The Board approved membership  
of MegaFon in Autonomous non-
profit organization ¦@ecep]hĊ
a_kjkiu¦Ċ]eia`ĊpkĊ_kkn`ej]paĊ
na]hev]pekjĊkbĊpdaĊlnkcn]iĊ @ecep]hĊ
economy of the Russian 
Ba`an]pekj¦ĊpehhĊ.,.0Ċ]`klpa`Ċ^uĊ
the Government

New tariff plans 
ÛVklyuchaisya1 Ü

MegaFonintroduceda new tariff
line  Vklyuchaisya ¦for a new
generation of mobile users.
Thesetariffs aretailoredto meet
the interest of our digital
subscribersin their everydaylife,
basedonthe profileof usage

1 Connect



To End Euroset
Joint Venture 

MegaFonand VEON

to pursue their independent retail 
strategies and optimise mobile 
distribution in Russia.

Analysis of c^fokbppþlcþpmifqþt^pþ`lkcfojbaþ_vþAbilfqqbϣ

Expected completion by end of 2017- Q1 2018

At closing VEON pays RUB bn1.25 and acquires rights to 50% 
of Eurosetstores in exchange for RAKJ#oĊamqepuĊstake in 
Euroset

FAS and corporate approvals obtained, completion is subject to 
other conditions precedent

Following completion

We consider a number of strategic options with respect to Euroset:
¢keeping  Eurosetas a separate multibrandchannel
¢integration into monobrandstores, incl. footprint optimization
¢possible combinations with other market players

MegaFon
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NOTE:
1 A company with ~2K lease agreements for VEON stores
2 ?FO?Ċ¦@ahkeppaĊ"ĊTouche?EO¦(Ċ]jĊej`alaj`ajpĊ]lln]eo]hĊĊ



EXECUTION OF
COMMERCIAL 
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Vklyuchaisya1!

MegaFonintroduced a new 
service price offering

to meet the interest of our 
digital subscribers in their 
everyday life

2 Previously one had to increase numberof minutes, when increasing number of MBs and vice versa when moving to senior tariffs 

NOTE:

Considers behavior of our subscribers

based on Big Data analysis of a

pr_p`of_boÚpmobileappusage

We have changed our approach to forming service 
price offerings. New offering Vklyuchaisya!:

Includes most popular services in

subscriptionfee

Offers tailor-made options depending on

usageprofile of eachsubscriber2

This leads to a bigger share of higher ARPU
subscribersin new gross addswithout a changein
total numberof grossadds

Uplift in ARPU without direct increase in prices

Avoidance of direct comparison with 
competitors' products

Enhancement of emotional attractiveness  of 
the tariff

1 Connect!

Connect! Interact Connect! Speak

Connect!Premium Connect! Watch

Connect! ListenConnect!Write



Unique loyalty program1

for card-holders 

MegaFon.TV MegaFon.Card

Uniquefree
TV& VoDOTT 
service offering 
premium content
for highLTV
clients

Unique single 
account for mobile 
and banking card

2.4 mln
usersregistered

70% of registered 
users are 
subscribers using 
MegaFon
bundled tariffs

0.8 mln cards
issued to MegaFon
subscribers 

RUB 9bn total 
transaction volume 
1H2017

Unique
Digital 
Products

MegaFoncontinues 
improving its  

NOTE: 1 For eachRUB100 spent on MegaFon.Carda cardholder gets 10 MB gift
Cardholders subscribed for Connect! tariff line get additional 1GB gift for the fist transaction above RUB 100



Launch of SMS advertising service - MegaFon.Target

An effective targeted advertising tool. Customer base > 6,000 
customersas of 30 June 2017

FMC partnership program across Russia 

Aimed at expansion of B2B service portfolio through offering 
of FMC and Virtual PBX solutions

B2X1

segment 

Key developments in 

in 1H 2017

B2X continued strong performance in 1H 2017

Note: (1) B2X includes both B2B and B2G segments

Fiscal data solution tool for mobile cash desks

A comprehensive solution for working with online cash-desks 
that allows companies to send fiscal data to tax authorities. 
Customer base includes  2,500 subscribers and 500 customers 
as of 30 June 2017

New clients\projects

302K number of B2X clients,  

+5% y-o-y

+8.8% y-o-y growth of total 

B2X revenue

+9.7% growth of  B2X mobile 

revenue

3.9 mlnnumber of B2X  mobile 

data users, +21% y-o-y



Number of 
B2X
projects

On the back of superior 
infrastructure MegaFon
executed the

In 1H 2017

Completenetwork andinfrastructure prmmloqϠ:
Å 11k km of FOCL used 
Å Additional indoor coverage provided on 80 venues
Å Geo-differentiated DWDM2 network rolled-out
Å ISDN-telephony arranged for sportscasters

35 Mb/s average downlink speed of the mobile

Internet connection

20 TBof total traffic usedwith

Å Instagramasthe mosttraffic-intensiveapp

Å WhatsAppasthe mostpopularmessenger,and

Å YouTube/ FBaspreferredstreamingchannels

1.2 mln mins talked = 24 monthsof non-stop talk Installation of sensors technology on traffic signs

Installation of smart utility metering 
systemsin Innopolis(City of Kazan)

Note: (1) Pursuant to the Agreement with National Center of Informatizationfor rendering full range of mobile and wireline services and arrangement of the respective infrastructure at 2017 Confederations Cup and 2018 World Cup venues 
(2) DWDM - Dense Wavelength Division Multiplexing, technology allows to avoid possible network interruptions in the event of failure of one of the elements
(3) Narrow Band Internet of Things  
(4) LoRais a wireless communication technology developed to create the low-power, wide-area networks (LPWANs) required for machine-to-machine (M2M) and Internet of Things (IoT) applications

IoTproject at the gas condensate field in Yamal

Based on NB-IOT3 technology 

Based on LoRa4 technology 
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