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Disclaimer ()

Certainstatementsand/orotherinformationincludedn this documenimaynot be historicalfacts andmayconstitute b k nlsoking"
o p] p a iwihjniheonjeaningf Section27A of the US. SecuritiesActandSection2(1)(e)of the U.S. Securitie€EExchangéct of 1934

asamendedThewords “aheat apljppé¢_ el pmradpdil plajbdk;n(a |]nokpflale pih]{f b ¢ kand °

similarexpressionsnay identify forwardlookingstatementsbut are not the exclusivemeansof identifyingsuchstatements Forward
looking statementsincludestatementsconcerningur plans, expectationsprojectionsobjectives targets, goals, strategies,future
events, future revenues,operationsor performancegcapital expendituresfinancingneeds,our plans or intentionsrelating to the
expansioror contractionof our businessas well as specificacquisitionsand dispositionspur competitivestrengthsandweaknesses,
the risks we facein our businessand our responseto them, our plansor goalsrelatingto forecastedproductionreservesfinancial
positionandfuture operationsand developmentpur businessstrategy andthe trendswe anticipatein the industryandthe political,
economicsocialandlegal environmentn whichwe operate, andotherinformationthat is not historicalinformationtogetherwith the
assumptionsunderlyingthese forward looking statements By their very nature, forward looking statementsinvolveinherentrisks,
uncertaintiesand otherimportantfactorsthat couldcauseour actualresults, performancer achievement$o be materiallydifferent
fromresults,performancer achievementexpressearimpliedby suchforwardlookingstatements Suchforwardlookingstatements
are basedon numerousassumptiongegardingour presentandfuture businessstrategiesandthe political,economicsocialandlegal
environmentn whichwe will operatein the future. We do not make any representationwarranty or predictionthat the results
anticipatedby suchforwardlookingstatementswill be achievedand suchforwardlookingstatementsrepresent,jn eachcase,only
oneof manypossiblescenariosandshouldnot be viewedas the mostlikely or standardscenarioWe expresslydisclaimanyobligation
or undertakingto update any forwardlooking statementsto reflect actual results, changesin assumptionsor in any other factors
affectingsuchstatements
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What is MegaFon?
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MegaFon at a glance

@

Highlights
A

Strong
fundamentals

Returns

2nd largest Russian mobile operaf8rwith 69.1MMsubscriber® and
historically growing markeshare

Unigquenetwork position overall on the back of substantial investments

Leading 4G/LTE operator providing access to 4G/LTE netw&& in
Russian regions, coverimmg50.0%of population by the end @eptember
2014

Innovative player with a customegentric approach and a leading position
in digital services and content

Extensive retail network consistingf over 7,90Gstores, includingalmost
2,000 ownegand operatedstores, third party monobrandstores and
Euroset stores

Managed by a professional team with solid track record

Listed on the London and Moscow stock exchanges sticHov 2012

Superior historical growth among Big 3 Russian mobile operators with
significant future growth potential

Focuson improving operating efficiency and capital expenditure
management which translates into growing cash flows

Highly attractive shareholder remuneratigolicy: 90% dividend payout
ratio for 2013

Source: Compargata.

Note:

(1) PBy overall mobile revenues and number of subscribers as of July 2014 in Russia
(2) pTotal numberof subscribers a®f Sep 2014 was 71.5MM Russia, Tajikistan, South Ossetia afldkhazia

Consolidated 9M 2014 revenhezakdown

Sales of handsets
and accessories;
6.5%

Wireline revenues;
7.1%

RUB 232.6Bn
¢.99% of revenues comes fromRussia

Wireless revenues;
86.5%

Compelling historical financial performance

Total mobile
subscribers (MM) 57.2

Consolidated revenue 215.3
Consolidated OIBDA 97.6

Margin (%) 45.3%
Capex (66.5)
As % of revenues 30.9%
OIBDA @™ mb u 31.1

As % of revenues 14.4%

2011

62.8

242.4
100.6
41.5%
(70.6)
29.1%
30.0
12.4%

2012

64.6

2723
117.1
43.0%
(45.2)
16.6%
71.9
26.4%

2013 201013 g1 5014

CAGR

70.1 7.0%: 715

297.2  11.3%| 232.6
132.6 10.8%  104.1
44.6% | 44.7%

1
(47.1) (10.8%%' 36.0
15.9% | 15.5%
85.4  40.0%  68.0
28.7% [ 29.3%
MEGAFON
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20years of our success story to becoradeading telecom operator in
Russia @
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o Leading 4G 2
Atccll(u'§'t'°”°f 100% provider in Russia [l
stake in =
@®©
Launch of 4G/LTE ~ Yota/Scartel General <
MegaFon totalrevenues services in partnershig 'ecommended for - communication =
(RUB Bn) with Yota, reached 76 Shareholdevote  partner for Sochi
cities and towns by YE Olympics 2014
2012 Number of 4G

subscribers hits 1

Acquisition of 259 Million
stake in Euroset

iaiti Start listing on the
Acquisition of
Net-by-Net LSE and MICEX

~20X
Acquisition of Megalabs

Synterra launches
operations
Becomes #2 mobile
1st operatorto  operator in Russia in
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launch 3G terms of subscribers
network in
15t operator to Russia in St.
cover all Peters —_—
Launch of online regions in burg 272.3 297.2 r |
) ) store and Russia : : |
15t operator in introduction of 242.4 | I
Europe to |al:2°h EDGE technology |
NorthWest GSM uJJp U'; k a | !
scquredne - Operarin sl L
UKI oqeTh p (Otherregional 031 -9 b |
DPJUpc | r k ; GSMoperators = I I
Jaunched and renamed | I
operations in St. MegaFon |
Petersburg | :
] K
— | 1 - g
Q.
1993 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014E <

Source: Compargata. MEGAFON




Preferred Russian telecoplay

@

Praised by reputable analysts

~ MegaFonremains our preferred stock within Russiantelcos. Buy!

MegaForremains our preferred stock within Russitafcos for five
reasons:decent16% FCF CAGR 2018, rlatively lower risks, ypside -
_ risks for earnings, tractive 7% dividend yieldyjndemanding

valuation in EEMEAontext =

Morgan Stanley, October 2014

= - ——————

e

. Favorable play onthe RussianTelecommarket;. Buy!

We see MegaFonas one of our preferred plays in the CEEMEA
telecom space for its high levels of shareholder remuneration
(2015 17E cumulative dividendyield of >30%), leadershipin the
Russiandata market, one-country exposureand impressivetrack =
recordof managemenexecution -

JPM, October 2014 -

. Results in line with our and consensus expectations. Buy!

J bd” CI3BQ4 gesults came in largely in line with our and

consensuexpectationsesITDAprofitability was fairly strong at 46%,

with containedsales and marketingand higherdata revenuein the

* mix Aninterim dividendwill not be paidthis year, but that doesnot
meanthe annualdividendwill be cut.

VTB,October2014

Source Analysts reports, Bloomberg
Notes:
(1)@ Share prices indexed to MegaFon LSE share price

535 |
$30 |
$25
$20 |

$15 |

$10

Share price performance since January 2014
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What is MegaFon?
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Attractive Russian telecommunications markatthe early stages of digital
transition ‘Q

t is MegaFon?

Competitive telecom market dynamics MegaFon track record of gaining market share

A 3nationwide mobileperators ) ) )
Russian mobile subscribers market share

A Predominantly prepaid market, limited handset subsidies (Subscribers in millions)

-
. . . 7 (=]

A Relativelyhigh OIE_)DA margin (compar_e_d to developed markets) 188 208 219 208 230 243 241 243 a g
on the back ofelatively benign competition and regulatory =
framework 34,4% . g

_ 5% s26% 30,7% 309% 31,0% 315% 318% ., . 8
Benign regulatory framework —— (2.6pp) i
: N - S = VimpelC 0 op 2710 27.1% 28.1% 280% 280% ., g

A Mobile termination ratestoaming rates, and last mile fiber = VimpelCom  25.4% 54,29, __22.8% PP °
access are notegulated? MEGAFON 7o 245% 23.7% 251% 24.3% 55 5 35,196 (2.3 pp) g

) ! , 8% ! =

A Mobile number portabilitymplemented relatively late in terms oners y729  180% 17.8%TI7T%6 T 17,6%  17.6% 17,7%  17.1% 0-1pp) 3

of market developmef®: MFON is a net beneficiary of MNP with

c.90K net additions in 9M 2014 2008 2009 2010 2011 2012 2013 Q12014 Q2 2014

A Local loop unbundling is not implemented )
Total mobile revenues H1 2014 Datarevenues H1 2014

Russian market fundamentals

._ | EastCentral 4)
_

GDRCAGRO0142016E reathangep.a. 12% 29% 1.7%

Private consumptiofCAGR 2012016E
realchangep.a.)
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1.3% 2.2% 1.5%

SourceEIU (aof November 62014) E MEGAFON NN R NUS OEVimpeICorn Others

Note:

(1) - Governmenfocus on MTR and potential roamirggulation is increasing

(2) - Fully implemented since April 2014

(38) - Includes CzecRepublic, Hungary, Romania, Bulgaria, Pol&idyakia MEGAFON

(4) - Includes Canada, Germany, France, Italy, Japan, United Kingdom, United States

Outlook for 2014




Focus on key drivers of data revenue growth (1/2) =

|. Growing number of datanabled Il. Promotion of special data plans
devices for higher data usage

What is MegaFon?

3%

2006 A Shareof data-enableddevice® on
share (;’f'd ata MegaFonnetwork reached c.3%6
enabled devices asof (82014

on MFON A
network

tariffs for
smartphones

A 5 popularbundledtariffs =
5 popular e j _ h qgcongainihglarious J
bundied data packsfrom 0.5Gb/month

to 15GB/month,to meet all

Shareof smartphonesand tablets
b _qopkneeds o #

of all data-enableddevicessold in
MegaFon Retail increased from
67%in QB 2013to 7%%in QB 2014

12

12special
Internet tariff
options

A 7 Internettariff optionsfor domesticusers 4 tariff
options for users travelling inside Russia and

A Total numberof 4G data-enableddevicessold through abroadandl specialtariff optionfor children

Sales of 4G MegaForRetailincrease®.1xy-o-y in 9M 2014

devices sold
Viax;?N ¢ The share of 4G devicesout of the total numberof
data-enableddevicessold grewby 117 p.p. to 23.0%,
out of whichMegaForcustomizeddevicesepresented
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A MegaForreducedthe price

82% : . : g e l
Price for forits Ej p @ ©jaaffp s
Ejipanj option by 50% in order to
A MegaFon sold more than 43K \fﬂiﬂgg& stimulate switch of | g
customized tablets since the voice users to data
customized beginningf 2014 consumption
tabk:}t?DSOId ¢ MegaFonaunchedsales of 3G ¢ InternetT Ogives 70 Mb per day at 453G ;é
affordable tablet Login 3 at speed, which is sufficient for data usage g
RUB1,990 beginnersandcostsRUB7.0/day <
Note: MEGAFON

1) « Include smartphones, tabletdongles, routersand other datenableddevices




Focus on key drivers of data revenue growth (2/2) =

lIl.Continued 4G / LTE development in Q3 2014

A In av 2014 MegaFon significantly improved
servicequalityin MoscowandMoscowregion

A Total numberof 4GBG base stations, including
newly built and upgradedjncreasedcoy 20% YTD,
while the numberof 4G stations grew by c.40%
YTD

A Further expansionof 4GBG coverage mainly in suburban
residentialareasallowedusto:

¢ significantlyimprovethe quality of communicationservices

: and achieve a considerable increase in average data
; ; 4G base stations S
ALTEroammgcoveragewas extendedto 15 countries, transmissiorspeed

including Singapore, Monaco, Austria, Belgium and TEEERED 2 A0t
Taiwan

Ad4Gservicesareavailablein:
C68federalregionswith 500%Y of N g o opegulétion

What is MegaFon?

4G services are ¢ 19regionsaddedsincethe beginningf the year

available ir68of

Ngooe] #qg
regions

(14 out of 15 citiesin Russiawith a populationof more
than 1 miillion

A26 million 4G usersconsuming37.3% of total traffic in
@32014

Number of
15

¢ increasenetwork capacityin areaswith heavytraffic load to
reducebottlenecks

¢ providedataserviceso customerdivingin areaswith limited
accesdo wirelineinternet

LTEroaming

available irl5
countries Awe expect to open LTEroaming in more travel

destinationsby the endof 2014
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Saint Petersburg a L /jﬂ 5«
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O / Y 8 Q
\I/—\Q/\ﬂ\)’\ /,,Lx‘ \< 7

'c:‘" s 5 .
\‘3 d“-, 7

e TR e
5&;“4’

Note: MEGAFON

(1)  « Russian population as of the latest census in Oc@MEd Federal districts covered by MegaFon 4G / LTE network
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Developments in B2B segment

@

Overview

In 2012 MegaForrestructuredits B2B and B2G (collectively 2T | seévicesinto an operational
unit independentfrom the B2C segment and ceased treating mobile and wireline services
separatelywithinthis unit

Business focus
A Highqualityserviceandcustomerexcellence
A Customeifocusedapproach
A Satisfactiorof customemneedsthrough
¢ Offeringa widerangeof servicesandproducts
¢ Providingall necessaryetworkinfrastructureandtechnicakupport

Offering

Customer services

Morethan2,000representativefficesin Russia

Renewed L a n adecqurjf domplyingvith bestin-classon-lineservicestandards

24/7 FederalCenteifor CorporateClientServicalealingwith corporatewritten clientrequests
Widenetworkof call-centersacrossRussia

Servicecontrolat all corporateclientservicechannels

Products launched in 2014

A R e o3 ¢ J§WPIASY technologyto builda corporatenetworkbetweendifferentsubsidiaries
andterritoriesbasedon IP/MPL®ackboneetwork

A 8800222 ¢toll-freetelephonenumbersstartingwith the prefix 8-800-222

A K e yidedconferenc& HD quality servicefor on-line videoconferenceandwebinarswith
asetof easilyusabletools

A N a o lumder_laj pturkgbeserviceallowingto reporthousingandpublicutilities datavia
a dedicatedaccesgoint (APN}o the Automatedinformationrandmeasuremensystemhosted
atl a c ] Bskryettaocumulatehemandthentransmitto managementompaies

A R e 1k b dp felR-teldphonyservicefor officeautomatictelephonestation

To Do Do Do Do

Note:
(1) « Datarevenue includes mobile data revenue, as well as broadband Internet revenue

B2X strong performance in 9M 2014

Number of Number of
clients grew by mobile users
8.8% yo-y grew by

14.8% yo-y

Number of
data user grew
by 26.1%30-y

B2X revenue B2X data
increased by revenué)grew
15.3% yo-y by 52.7%0-y

revenue grew b
68.8% yo-y

New B2B & B2G clients

€vTB @ O

RUSENERGOSBYT
& SBERBANK

LPPV

Pension Federal  Prosecutor Russian EMERCOM Ministry of St. Petersburg

Fund of State Dbkbo Federal of Russia Internal International
the RF Statistics Office of Treasury Affairs of Economic
Service the RF the RF Forum

MegaFon was named the best communications services provider
fkpgebp?/ Dppbdjbkqgp”7 -1 abfkdpgqg

MEGAFON

What is MegaFon?

j2]
8
Ky
2
=
=P
I
<
Q
c
[
5
i
©
C
&
o
©
©
1<)
o
=
o
O

Appendix




Demonstrating strong operating and financial performand@

&
\ Operating resultsprovided on this page cover only the Russidusiness Financial results are presented on a consolidated basis } '—E
,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, =
r z . - . = QL
Superior operatingnboc | oj "k " bY Yqo”™ kpi ~sqldfinanpidisk g | p :
Total Russia wireless subscribers, MM Consolidated Revenue breakdown, RUB Bn ‘:;
69,1
61,6 62,6
272,3
2424 13,3
784 L7,9
218,8 241,1
2
Ky
2011 2013 9M 2013 9M 2014 2011 2012 2013 9M 2013 9M 2014 %
El Dataservice user basé) HEE User base not using data servic® Il Wireless services Wireline services Il Equipment & Accessories '%’
<
BlendedRussia ARF®&and Blended MOU Consolidated OIBDA and OIBDA margin Growth g
344 2.0% i
o
(S
o]
&
S
2011 2012 2013 9M 2013 9M 2014 2011 2012 2013 9M 2013 9M 2014
Il ARPU, RUB per month === \|OU, minutes per month
Russia DatdRPUARPD®) and DS® Consolidated Capex and capex margin Growth
2 482 29,1% 54.6%
C 16,6% 15,9% 15,5%
10,7%
°
5
2011 2012 2013 9M 2013 9M 2014 2011 2012 2013 9M 2013 9M 2014 =
<

I Data ARPU, RUB per month mmm DSU, Mb/month

Note: Due to rounding, manual calculations for financials and KPIs may differ from thdsplayed

(1) @ DataService User is defined as a Subscriber who has used any of our data transfer services within the preceding three months

(2) @ Active subscribers that do not comply with the definition of Data Service User Base

(3) @ Totalwireless services revenues (including interconnection and roaming charges but excluding connection revenues) for a gived gigiiled by average number of wireless subscribers, divided by number of months in such period M E GA F O N
(4) @ The numbers starting from 2012 are calculated in accordance with the new methodology.t6tel number of minutes charged per the tariff plan of aubscriber during a given period divideay the average number of subscribers during such period

and dividing the result by the number of months in sugteriod

(5) @ Total data revenues in a given period divided by average number of data service subscribers during such period, diviceariper of months in such period

(6) @ Total number of megabytes transferred during a given period divided by average number of data subscribers during such periogddiyidumber of months in such period




MegaForStrategy @

Goal Priority

What is MegaFon?

Retention & development of current customer base through focus on the most valuable subscribers

Sustain revenue
growth in core Focus on market share increase
business

Mobile data monetization

Focus on development of current B2B subscriber base

Develop Development of B2C fixed broadband

Upb"
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Focus on real opportunities in new businesses

Continuous search and implementation of operational improvements

Be moreefficient than
competitors in Maintaining technological leadership
managingbusiness

Appendix

Development of management system focused on value creation
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Strong results despite increasing macroeconomic risks

@

Key corporate events (32014

Healthyperformancen Q3 2014despiteincreasingnacroeconomidsks

A MegaForadded3.2 min subscriberg-o-y, increasinghe subscribebaseto
715 MM

A Total revenuegrewby 4.5%y-o-y®
A Mobiledatarevenuencreasedy374 %y-0-y
A OIBDAmarginmprovedo 460%

Corporateiinancedevelopments

A OnJuly 9, 2014 MegaForcompletedsettlementfor the acquisitionof 50%
interestin Eurosetusingthe ? k i | ] tjeasdrysharesyesultinginremoval
of a$0.6 BnUS dollarexposurendreductiorof futureinterestexpense

A StandardandL k k affitneedl a ¢ ] Brhtingato > > andupgradedhe
national currencyoutlook to o p ] fed¢ogn|zifigthe ? k i | ] fohugt o
marketpositionandcreditquality

A In Octoberpursuantto a mandatoryput option, MegaForre-purchasecat
parc. RUB8.25 billion of its Series05 ruble-denominatedonds,out of the
total issueof RUBLObillionplacedin 2012

Promotionof highermobiledata usage

A InAugustMegaFortaunchedsalesof Login3, anupgradedersionof its 3G-
enabledtablet, at an attractive price of RUB1,990 Over43X customized
tablets, includind-ogin3, havebeensold sincethe beginningf 2014

A MegaForstarted salesof the newiPhone in its retail storesin September
2014

Continuedocuson customerexcellenceand higherloyalty

A In @ 2014 MegaFomaintainedits leadershipin customersatisfaction
amongthe Big-3 mobileoperatorsin Russi& andwas namedthe leader
in clientoriented businessesmongdomestidelecomcompanie®

A MegaFonsignificantly improvedthe quality of its telecommunication
servicesand expandectoverageacrossMoscowand the Moscowregion
through the constructionof new 4G3G base stations and upgradeof
existing stations thus increasingthe total numberof stations by 20%
during9 months2014

Infrastructuredevelopment

A MegaFonsuccessfullydeployeda comprehensiveFault Management
System,animportantmilestonein| a ¢ | B@perationSupportSystem
(OSS)project This system allows us to localize and resolve problems
faster,thusimprovinghe overallservicequality

A MegaForsigneda 7-year contractwith Ericssonto purchaseequipment
and software for 2GBGAG network infrastructure construction and
modernizationThe contract is basedon the Total Cost of Ownership
conceptand allows the Companyto optimizenetwork rollout costs and
reducemaintenancexpenses

All financial figures provided in this presentation are presented on consolidated IFRS basis unless otherwise stated.

Notes: (1)@ Yearl s b o b voav o&pp%pv®* k appcl opbgebpp”j bpmbofl appfkpgebp”

inthe current orprevious year
(2)@ Accordingo the research conducted f@32014 by independerggencySynovateComcon
(3)@ According to the Association for Client Loyalty and Client Focus, Russia
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Corporate and Financial Highlights
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Key highlights stable revenue and OIBDA margin improvement fb

=~
S
LL
[
g
Growth Growth RevenueOIBDAand Net profit £
4.5% z 6.9% &
. =
775 797 749 76,7 81.1 2175 232,6 A In @B 2014 .MegaFoncontlnuedto demonstrate
Revenue healthytop-linegrowth
A Totalrevenuencreasedy 4.5% y-o-y largelydue
to continued strong growth in mobile data
Q32013 Q42013 Q12014 Q22014 Q32014 9M 2013 9M 2014 revenuehigh sales of equipmentand accessories 2
andincreasedvirelinerevenue 2
Growth Growth 2
5.3% L0241 2.0% a1 A OIBDANcreasedy 5.3% y-o-y, andOIBDAnargin T
35,4 30,5 325 34,3 37.3 : : improvedby 04 p.p. to 460% due to decreased E
(TR
OIBDA 46,9% 44,7% salesexpensegprimarilyresultingfroma balanced E
approacthto advertisingspendthroughoutthe year 2
andlower generalandadministrativeexpensess %
Q32013 Q42013 Q12014 Q22014 Q32014 9M 2013 9M 2014 percentag®f revenue ©
Lower Lower A Net profith decreasedy 165% y-o-y mainlydue
16.5% e 18.3% to non-cashFXlossrelatedto rubledepreciation
15,3 13.9 . 33.9 . . .
101 . 12,8 ’ ¢ Net profit net of FXloss andloss on financial
i+(1) : 7,2 instrumentsncreasedby 13.7%y-o0-
Net profit 19,1% 14,6% y oy
o ° %<
3
Q32013 Q42013 Q12014 Q22014 Q32014 9M 2013 9M 2014 g
[ Quarterly dataRUBBN B 9-month datg RUBBN =0= % of Revenue
Note: Due to rounding, manual calculations for financials KRd#$? may differ from those displayed MEGAFON

(1) @ Net profit attributable to equity holders of th€ompany.
(2) @ Key performancé k af >~ qU& p p %UHMF p




Key highlightsstable FreeCash Flowgeneration despite CAPEX growth gh

Growth Growth
31.%% 54.6%
36,0
CAPEX A
10,7%
[ ]
Q32013 Q42013 Q12014 Q22014 Q32014 9M 2013 9M 2014
Lower Lower A
6.2% 13.6%
245 241 23,0 788 68,0
20,9 A
0,
OIBDACAPEX 36,2% 29.3%

6,7 C

Q32013 Q42013 Q12014 Q22014 Q32014 9M 2013 9M 2014
Lower Lower
9.4% 27.8%
73,5
28,0

25,4

Free Cash Flow 22,8%

Q32013 Q42013 Q12014 Q22014 Q32014

9M 2013

9M 2014

I Quarterly dataRUBBN Em 9-month datg RUBBN =0~ % of Revenue

Note: Due to rounding, manual calculations for financials and KPIs may differ fromdtspdayed
(1)¢ MegaForCAPEX refers to actual CAPEX accrued for the year and may not match cash flow CAPEX.

CAPE), OIBDACAPEXEree Cash
Flow
A In@3 2014 MegaForinvestedRUR 4.3 Bn(increase

of 314% y-o0-y) in continued developmentand
modernizatiof 4GBGL2Gnetworksto improvethe
qualityof services

OIBDACAPEXdecreasedby 6.2% y-o-y due to
CAPEXhcreasen @B 2014

Free CashFlow decreasedby 9.4% y-o-y largely
dueto highercapitalspending

MEGAFON

What is MegaFon?
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Key drivers of revenue growth ()

Strong momentum in mobile data revenue continues Wirelessrevenueincreasecby 2.3% y-o-y on the backof overall
subscribebasegrowth of 4.7% y-o-y andstronggrowthin mobile
Growth datarevenue

RUBBN
4.5% A Mobiledata remainedthe key growth driver and represented
4,7 214% of total revenuein Q3 2014 vs. 163% in Q3 2013
0,6 1.4 81,1 i indy 37.4%y-0-y duet
Handsets 77,5 - [ ' p— increasindpy 37.4%y-o-y dueto
and ¢ continuousexpansiorof total data userbase,whichgrew
accessorieg by 16.1%y-0-y to 274 millionusers

Wirelne ¢ active marketing efforts and attractive tariff offerings
stimulatinguse of our 4G serviceson the backof intensive
network developmentand expansionof coverage,and
increasingpopularityof data-consumingproductsin Russia

¢ stimulation of sales of data-enabled devices through
controlled retail channels The share of dataenabled
device® onMegaFometworkreachedc.3%%

¢ Scartelacquisitionn Q42013

A Voice revenuedeclinedby 5.4% y-o-y due to discontinued
active targeting of seasonal guest workers, migration of
subscriberso bundledtariffs, andpricecompetition

What is MegaFon?

VAS®

Data
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Voice 46,0

A VASrevenuedecreasedby 7.0% due to regulatory changes
introducing ] ~ rom_a ] n peartofpeer SMS traffic
declineando g * o _ shétto higherdatausage

A Wirelineservicerevenuesncreasecy 12.1% y-o-y mainlydue

Wireless revenug, 4,
\

[ \

+37.46 -5.%% 7.0% +12.26 +29.8% to expansiomf ourB2B andB2Gclientbase
Revenue Data Voicé? VAS® Wireline Handsets and  Revenue A Salesof handsetsandaccessoriegrew by 29.8% y-o-y driven £
Q32013 services accessories Q32014 by sales of equipmentthroughthe MegaFonretail network, 5
. . o
y-0-y growth includingsalesof heavydata-usageAppleproducts =

Due to rounding, manual calculations for financials and KPIs may differ from those displayed.

Note:

(1) @ Voice includes revenues from local subscribers which includes monthly fees, airtime revenues, own subscriber roamingaiiwh dees; wireless interconnection revenues; roaming charges to other wireless
operators and other wireless revenues . MﬁqAFQN

2 @ Tebob”ppmobsflrpivpdbdArAClkp_ol hbplrgpPJPp~rkapl gebop S ilerwithits meerd Mdya-onovil hendefprivh Eoibire BMSpapdijother vASquhderl " i bt kpl
pfkdi bpebrafkdpUS>PU

(3) @ Includesmartphones, tablets, dongles and routers, and other dat@bled devices




Drivers of Russia total wireless servicesvenues g provided on this page cover
ereleSSSU bSCfIberS ' only the Russian business | ‘a

(Mm)

Total Russia wireless subscribers
including data service users

What is MegaFon?

A Overallsubscriberbase in Russiaincreasedby
4.2%Yy-0-y to 69.1 millionsubscriber®nthe back
of activesubscribeacquisitiormarketingefforts,

68,0 69,1 attractive tariff offeringsand customeroriented
businessapproach

G In @B 2014 MegaFonretained the highest
customersatisfactionindexand the highest
net promoterscoreamongBig3in Russi#&)

66,3 68,1

G MegaFonwas namedthe leaderin client
oriented businessamongdomestictelecom
companie¥

A Dataserviceuserbasegrewby 160% y-o-y and
accountedfor ¢.3%%0 of the overall subscriber
base
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032013 042013 01 2014 Q2 2014 Q3 2014 A Increasein data serviceuserswas achieveddue
to organic growth through efforts aimed at
stimulation of higher data usage and sales of
data-enableddeviceson MegaFonnetwork, as
Share of data users in overall subscriber base, % well as Scartelacquisitiorin 4 2013

El Data service user bade B User base not using data seryie

34.9% 37.0% 38.4% 38.5% 38.9% A In 2014 MegaFondiscontinuedactive targeting
of seasonabuestworkers

Appendix

Note: Due to rounding, manual calculations for financials and KPIs may differ fromdtspdayed

(1)@ Data Service User is defined as a Subscriber who has used any of our data transfer services within the preceding tinsee mon

(2)@ Mobilesubscribers that do not fall within the definition of Data Service User Base MEGAFON
(3)@ According to the research conducted for Q3 2014 by independent a§gnoyateComcon

(4)D According to the Association for Client Loyalty and Client Focus, Russia




Drivers of Russia total wireless servicesvenues:  requis provided on this page coter
MOU and APPM ' only the Russian business i eb

Wireless revenue operating statistics >
BlendedMOUD& BlendedAPPM?) :
Lower Lower A Blended MOU decreasedby 3.4% y-o-y g
3.4% 5.2% largelydueto faster growthin the number s
349 246 o 340 237 349 a3 of | g®hdath users (includingScartel

users),and discontinuedactive targeting
of seasonabuestworkers

BlendedAPPMemainedtabley-o-y
Blended ARPU declined by 2.6% y-o-y

1]

<

=)

i)

Q32013 Q42013 Q12014 Q2 2014 Q32014 9M 2013 9M 2014 largely due to the increaseinour | g n a &
e MOU, minutes per month =“Q)= APPMRUB data serviceuser base, price competition §
in bundled tariffs and decreasein VAS =

BlendedARP U3 revenue g
RUBper Lower Lower _ g
month 2.6 % 3.0% ¢At the same time, blended ARPU g
. o

demonstrated.7% g-0-q growthdueto

343 337 334 330 320 , b
313 322 seasonality and achieving focus on
I I highemualitysubscribebase
Q32013 Q42013 Q12014 Q22014 Q32014 9M 2013 9M 2014 x
c
 Quarterlydata I 9-month data §
<

Note: Due to rounding, manual calculations for financials and KPIs may differ from those displayed
(1)  « Total number of minutesharged pethe tariff plan of a subscriber (including both outgoing and incoming calls) in a given period divided by averagebsomibersoissuch period, divided by number of
months in such period. The methodology for MOU calculation has been changed, as announced in the Q2 26lb&&&arnings

(2)  « ARPU for a given period divided by MOU irpstiod M EGAFO N
3) « Total wireless services revenues (including interconnection and roaming charges but excluding connection revenng®rfodaliyidged by average number of wireless subscribers in such period, divided

by number of months in sysériod
4) « Subscribers who only use data services




Drivers of Russia total wireless servicesvenues:  requis provided on this page coter
DSUandAPPMb ' only the Russian business i eb

DSW& APPME)

Data revenue operating statistics
A The acquisition of Scartel in @ 2013 has

Gg;""g;ﬁ Gg(?"_"ét;% affecteddynamicsin all data-related KPIsdue
' to higherdatausageby Scartelsubscribers
2489 2428 2529 2482 .
2342 DSUincreasedy 87.9%y-o0-y in @3 2014onthe
back of unrivaledspectrumadvantage,active
1346 stimulationof bundledofferings,intensiveroll-
out of the 4G/LTEhetwork,stimulationof higher
data usagein roamingthroughattractive tariff
Q32013 Q42013 Q12014 Q22014 Q32014 9M 2013 9M 2014 options,andthe growingshareof data-enabled

devicemmnMegaFometworkin Q3 2014
B DSU, Mb/imonth  @Qr APPMbRUB
¢ In @B 2014 organi¢¥ DSU demonstrated

DATA ARPU (AR P@)J healthy growth of ¢.3%% y-0-y on the back
RUBper Growth Growth of activedatausagestimulation
month 17.%% 18.2%
207 - 213 208 A APPMbwas stable g-o-q for the last four
201 quarters but decreasedby 0.05 RUB/Mb/month
181 y-0-y largely due to the impact of Scartel
subscribersusing large volume data bundles
Organi¢¥  APPMb decreased by 0.3
RUB/Mb/montly-o-y

A ARPDUncreasedby 17.7% y-o-y due to data
usagegrowth

Q32013 Q42013 Q12014 Q2 2014 Q32014 9M 2013 9M 2014

== Quarterly data EE 9-month data

Note: Due to rounding, manual calculations for financials and KPIs may differ from those displayed
(1) @ Total number of megabytes transferred during a given period divided by average number of data subscribers during sudivigeddal number of months in such
period;
(2) @ ARPDU for a given period divided by DSU in such period; MEGAFON
(3) @ Total data revenues in a given period divided by average number of data service subscribers during such period, divitea dfymanths in suclperiod
(4) @ DSU and\PPMmattributable to subscribers excluding Scartel subscribers

What is MegaFon?
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Consolidated balance sheet and leverage (]

<
2
S
Balance sheet As of 31 De2013 As of 30 Sef2014 A Sufficient liquidity and stable leverage %
Cash and cash equivalents 9.9 23.4 135 position after FY2013dividendistribution =
. - 3
Shortterm investments 37.9 11.9 (26.0) - RUB40Bndividendgaidin July 20149
Total debt 151.0 1755 245 - Netdebt/LTMOIBDAat 1.04x level at the
endof 32014
Longterm debt 131.7 132.7 1.0

A standard& L k k afftroedthe 2 k i | ] j u

Shortterm debt 20.5 43.7 23.2 . : .. .
rating at > >} >fecognizingstrong credit "
Deferred financial cost 1.0) (0.9 01 quality and citing its robust position in k)
Net debtd 103.2 1403 37.1 N g o ocerhp#titivetelecomsmarket 2
Od]nadkh@no#Camgepu 138.3 155.7 17.4 - Nationalcurrencyoutlook upgradedfrom g
Jac]tp edp]l” ha! g
Total assets 430.6 414.7 (15.9) lte maJ; ! i
- Foreign currency rating outlook S
. . . . Q
Net debtD) and Net debd_. TM OIBDA maintained J ac]gsteaki | ]| ups
RUBBN/ () Growth ratingreachedhe countryceiling g
O
0.36x -
5> STANDARD
MoOODYS zpoor's
LT credit rating:
- local currency Baa3 ruAAA
- foreign currency Baa3 BBB
Outlook Stablel” Stable® T
32013 42013 12014 22014 32014 X
Q Q Q Q Q Last change 03.07.2014 15.08.2014 g
m Netdebt == NetdebiLTM OIBDA =

Note: Due to rounding, manual calculations for financials and KPIs may differ from those displayed

(1)« Net debt is calculated as the difference between (a) principal amount of loans and borrowings less unamortizedcadbessumh(b) cash, cash equivalents, and principal amount of

deposits

(2)« Including nortontrollinginterests MEGAFON
(3)« Approximately RUR6Brk b CpdaoaC  er e’ aj o Cs a navBdd pubsididry MeGarond|itveskmierits) Gyprus tiGited] whicth holds thej Cortpo C ghares] o q n u C

(4)« National currency rating




Debt profile (]

Debtportfolio structure

By instrument By currency By maturity?

% of total

A We maintain a balanceddebt portfolio
structureandcurrencymix,allowingusto
minimize-Xexposure

What is MegaFon?

A In Octoberpursuantto a mandatoryput
option, MegaFonre-purchasedat par c.
RUB 8.25 billion of Series 05 ruble
denominatedondsout of total issue of
RUBLObillion,whichwasplacedin 2012

¢ Theremainingpart of the bondsof this
series will continue trading in the
marketat a newcouponrate of 9.85%
p.a., whichwill remainset for a period
of 18 months,after whichit will be re-
set and holders will have a further
rightto puttheirbondsto us

28%

30-Jun-2014
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30-Sep2014

B Bank Loans H RUB M 1 Year 2 Years

I Equipment Financing W Usb M 3 Years M 4 Years ;ﬁ

M Bonds B EUR 5 Years and Longer i&
Note: Due to rounding, manual calculations for financials and KPIs may differ from those displayed MEGAFON

(1) ¢ Debtportfolio currency split post cressirrencyhedges;
(2) ¢ Debt portfolio doe s not factor Scartel and Euroset liabilities




Outlook for 2014 @

What is MegaFon?

Reiterate.
Anticipating
closer tothe lower
end of the range

Revenue growth 6.0-8.0% growthyo-y

OIBDAnargin ' 44.0% +/ Reiterate
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Expected capital expenditures

in the range dRUB 5558Bn R EB AL G
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MegaForemploys the bestn-" i *ppp @ oml o~ qgbp M

Corporate governance Board ofDirectors composition

A Existing MegaFon Corporate Governancestructure complies with all
requirementsof the Londonand Moscowstock exchangesvhereMegaFon
trades

What is MegaFon?

Nominated by USM Nominated by Independent

Teliasonera directors

A Boardof Directorsreelectedin Mar-2014consistsof 7 members

-
€ 4 Board membersrepresent interests of minority shareholders 2
TeliaSoneraepresentativesand2 INEDs
. . \
€ 3representativesof controllingshareholdetUSM o )
SergeySoldatenkov Carl Peter ChristiarLuiga Jan Rudberg
A Three Committees of the Board of Directors have been set up for Chairman of the Board

improvingcorporategovernancestandards

é AuditCommittee

€ RemuneratiorandHRDevelopmenCommittee

€ Financeand Strategy Committee . _ !
Berndt KennethKarlberg Lord Myners

A On12 Nov2013 J b d » C Bdard gf Directors approvedthe Codeof Viadimir Streshinsky
Business Conduct and Ethics further streamlining the  corporate z
governanceproceduresn the Company
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A Followingthe listing reform on the MoscowExchangein June 2014 the
@! j m~ ghuréswere upgradedto the U E f d eqbomitipllist QL I,
thus allowing p’ension funds and state corporations to invest in
J b d” CstokkU p SergeyKulikov

The majority of the Board
represents minority shareholders

- This upgrade confirms MegaFon compliance with J L B U highest
corporatestandards
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