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Disclaimer ()

Certainstatementsand/orotherinformationincludedn this documenimaynot be historicalfacts andmayconstitute b k nlsoking"
o p] p a iwihjniheonjeaningf Section27A of the US. SecuritiesActandSection2(1)(e)of the U.S. Securitie€EExchangéct of 1934

asamendedThewords “aheat apljppé¢_ el pmradpdil plajbdk;n(a |]nokpflale pih]{f b ¢ kand °

similarexpressionsnay identify forwardlookingstatementsbut are not the exclusivemeansof identifyingsuchstatements Forward
looking statementsincludestatementsconcerningur plans, expectationsprojectionsobjectives targets, goals, strategies,future
events, future revenues,operationsor performancegcapital expendituresfinancingneeds,our plans or intentionsrelating to the
expansioror contractionof our businessas well as specificacquisitionsand dispositionspur competitivestrengthsandweaknesses,
the risks we facein our businessand our responseto them, our plansor goalsrelatingto forecastedproductionreservesfinancial
positionandfuture operationsand developmentpur businessstrategy andthe trendswe anticipatein the industryandthe political,
economicsocialandlegal environmentn whichwe operate, andotherinformationthat is not historicalinformationtogetherwith the
assumptionsunderlyingthese forward looking statements By their very nature, forward looking statementsinvolveinherentrisks,
uncertaintiesand otherimportantfactorsthat couldcauseour actualresults, performancer achievement$o be materiallydifferent
fromresults,performancer achievementexpressearimpliedby suchforwardlookingstatements Suchforwardlookingstatements
are basedon numerousassumptiongegardingour presentandfuture businessstrategiesandthe political,economicsocialandlegal
environmentn whichwe will operatein the future. We do not make any representationwarranty or predictionthat the results
anticipatedby suchforwardlookingstatementswill be achievedand suchforwardlookingstatementsrepresent,jn eachcase,only
oneof manypossiblescenariosandshouldnot be viewedas the mostlikely or standardscenarioWe expresslydisclaimanyobligation
or undertakingto update any forwardlooking statementsto reflect actual results, changesin assumptionsor in any other factors
affectingsuchstatements
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MegaForbinvestment summary

@

Highlights

Strong A
fundamentals

Returns

2nd largest Russian mobile operafrwith 73.9msubscriber® and
historically growing markeshare

Uniguenetwork position overall on the back of substantiavestments
Unrivalled frequency spectrum

LeadingdG/LTE operator providing access to 4G/LTE networbin
Russianregions to 53.099 of population by the end &3 2015

Innovative player with a customerentric approach and a leading position
in digital services and content

Extensive retail network consistingf over 8,00Gstores, including 2,079
ownedandoperatedstores, approx. 2,000 thirgharty monobrandstores
and4,000Eurosetstores

Managed by a professional team with solid track record
Listed on the London and Moscow stock exchanges siTcov 2012

Superior historical growth among Big 3 Russian mobile operators with
solid future growth potential

Focuson improving operating efficiency and capital expenditure
management which translates into growing cash flows

Highly attractive shareholder remuneratiolicy: at least 50% of net
income, or 70% of free cash flow

Source: Compargata.

Note: (1)PBy overall mobile revenue and number of subscribers as of the end of Q3 2015 in Russia
(2) PTotal numbernf subscribers a®f the end of Q3 2015 was 75.9mRussia, Tajikistan, South Ossetia afdkhazia
(3) PRussian populatioas of the latest census in October 2010

Consolidated 9M 2015 revenbeeakdown

RUB 231.4bn
>98% of revenues comes fromRussia

Sales of handsets
and accessories;
5.8%

Wireless revenues;
87.1%

Wireline revenues;
7.1%

Compelling historical financial performance

2010 2011 2012 2014, CAGRi 9M 2015

Igéfcwggr"se(MM) 572 628 646 70.1 72.zi 6.0% 759
. 1 1
Consolidated 2153 2424 2723 2072 3148 10.0% 2314
Consolidated OIBDA  97.6 100.6 117.1 132.6 1385 9.1% 102.8
Margin (%) 45.3% 415% 43.0% A44.6% 44.0% ' 44.4%
Capex (665) (706) (452) (471) (56.5) -4.0% (46.5)
As % of revenues 30.9% 29.1% 16.6% 15.9% 17.9% l 20.1%
OBDA @ mbu 311 300 719 854 8201 27.4%  56.3
As%ofrevenues 14.4% 12.4% 26.4% 28.7% 26.1% | 24.3%

MEGAFON

AboutMegaFon
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20years of our success story to becoradeading telecom operator in Russia fa

c
o
MegaFon totalrevenues L
(RUBbnN) . Leading 4G 2
Acquisitionof 100% provider in Russia S
stake in 2
Launch of 4G/LTE ~ Yota/Scartel General 2
services in partnershi 'eécommended for - communication
with Yota, reached 76 Shareholdenote  partner for Sochi
cities and towns by YE Olympics 2014
2012 Number of 4G
subscribers hits 1
Acquisitionof 50% million

stake in Euroset

Start listing on the

Acquisition of LSE and MICEX

Net-by-Net
~20X
Acquisition of Megalabs
Synterra launches
operations

Becomes #2 mobile
1st operatorto  operator in Russia in
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launch 3G terms of subscribers
network in
1st operator o Russiain St. 314,8
cover all Peters 297.2
Launch of online  regions in burg 272.3
store and Russia _
1% operator in introduction of 242.4
Europe tq.IaL:nch EDGE technology
N
NorthWest GSM 0JJ [P U'; k a
acquirechine  Operalor in Russia
UKI oqeTh p (Otherregional 031 -9 b
DPJUpc | r k ; GSMoperators =
launched and renamed
operations in St. MegaFon
Petersburg
7 {
— 2
Q
1993 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 <

Source: Compargata. MEGAFON




Russian telecom dividend play @

Reputable analysts are optimistic aboud b d  Cinanagement . )
commitment to efficiency and dividends Share price performance since January 2014

AboutMegaFon

= 3Q15 Solid, reassuring,but good things could still take time to
- unfold. Buy! :
CIT| October 2015 _

~ 3Q15 results underscore further improvement in revenue dynamics 50 gn
= and management focus on efficiencies. Final (2015) DPS announced ' " \) \) v \> v o> ' o) (0 (0 (0 2
is ~30% above expectations and offsets the negative FX mBug! RSN SSN NSNS )
Morgan Stanley, October 2015 Q Q Q Q N Q Q Q Q Q N o

: S N N N N N N N N N N i
©

B o - &
; - ~ —— e W ¢» MEcaFON [ 8 mrs & VimpelCom M MSCI Russia %
E a 0 0. 0 = o
. The results were robust, and the higher than guided dividend was =
x o

the cherry on top. We also belielegaForcan maintain its
dividend payout next year at the 2015 levelold 4
< Sberbank October 2015 ‘_A

e ——— = ~

Generous interindividend payout supportive fahares.We
continue to seeMegaForas our preferred exposure to Russian
telecom space, given relatively higihareholdemreturns (interim
dividends equating ~8% yield before end 2@hslcumulative 3Y

yield of over 3@6). Buy! =
5 J.P. Morgan October 2015 =

U
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Source Analysts reports, Bloomberg M EGAFO N

Notes: (1)@ Share prices indexed to MegaFon LSE share price




Russiantelecommunicationgnarketpre
macroeconomic environment

serves attractiveness despite turbulent

Competitive telecom market dynamics
A 3nationwide mobileperators

A Tele2 lags the Big3 operators in the market share, but launched
its services in Moscow in late October 2015

A Predominantly prepaid market, limited handset subsidies

A Relativelyhigh OIBDA margin (compared to developed markets)
on the back ofelatively benign competition and regulatory
framework

Benign regulatory framework

A Mobile termination ratesoaming rates, and last mile fiber
access are notegulated?

A Mobile number portabilitymplemented relatively late in terms
of market developmef®. In 2014, MegaFon wake main
beneficiary of this process with 35% of total numbers ported

A Local loop unbundling is not implemented
Russian market fundamentals

._ | EastCentral 4)
_

GDRCAGRO0142016E reathangep.a.. -15% 29% 1.8%
Private consumptiofCAGR 2012016E 20% 2 4% 16%
realchange.a.)

SourceEIU (as of March, 2015)

Note:

(1) - Governmenfocus on MTR and potential roaminggulation is increasing

2) - Fully implemented since April 2014

3 - Includes CzecRepublic, Hungary, Romania, Bulgaria, Pol&idyakia

4) - Includes Canada, Germany, France, Italy, Japan, United Kingdom, United States

MegaFon track record of gaining market share

Russian mobile subscribers market share

(Subscribers in millions)

1 .
219 228 230 237 240 | 238 2 UP/N
! 1015
1
1
m 326% 30706 30,9% 31,0% 1 313%  3L1% 5,
—_— 29,3% . -0.2 pp
0, [
MecAFoN 2379 0P 21l%——pre 290% " 202%  29.5% +0.3pp
-:'VirnpeICam 25,8% 251% 24,3% 23,9%  23,8% : 23.4%  23.6% +0.2 pp
Others ! _0.4
17,8% D% 176%  181% oo asm e O PP
2010 2011 2012 2013 2014 ' 1Q15  2Q15

Big 3 mobile revenues 2Q 2015

Big 3 data revenues 2Q 2015

28,4% 21,8%

S
-0.4p.p. -0.7 p.p.
03pp. p.p p.p

E MEGAFON & Vimpelcom [ QoQrhange in Big 3 share

MEGAFON

AboutMegaFon
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Network infrastructure development G

ZG;%W;I;(] A In 2014 MegaFonremained focused on increasingthe quality of

connectionsBythe yearend,the keyindicatoramproved

AboutMegaFon

A Theimprovemenin quality of serviceswas achieveddue to further roll-

Number of base out andmodernisatiof 4GBGL2Gnetworksin Russia

stations

(@ 4G base stations + 84% @y
3G base stations + 15%qry

2G base stations + 8% -qry

2013 2014
I 2G BS, units Wl 3G BS, units Wl 4G BS, units

Length of fiberoptic communication lines7% y-o-y
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Growth .
: 7.4% (backbone infrastructure)
121 102
A In 2014 MegaForaunchedhe Globalnetworkoperationatenter(GNOC)
_B?Ckbone to improve network quality through centralizationof operationaland
Infrastructure maintenancectivitiesin onecenter
A The GNOQastwo sites in Saint Petersburg(NOC S a oapd Sé&émara .
013 2014 (NOC A] egchoftilemresponsibldor 4 branches g
Backbone Shareof BS interconnected &
= cocw km O viaFocL, %
Note: MEGAFON

(1) FOCI¢ fiberoptic communication lines
(2) OSSt Operation support system




AG development in Q3 20B50cus on quality =

4G/LTEnetwork development

A MegaForcontinueso expandts coveragen existingareas
of presenceandimproveservicequality

A Numberof 3G and 4G basestations increasedy 8% y-o-y
to morethan61,500units as of the endof 3 2015

A MoredGavailability
¢ 75federalregions

¢ 532citiesandtowns
(¢ 14 out of 15citieswith a populatiof overim people

4G/LTEservices

A LTEAdvanced services providing speeds of 150300

Mbit/secareavailablein 8 cities
[ ] Federal regions covered by MegaFon 4G / LTE network

@ Cites where LTEAdvanced available A 4G-enableddevicesegisteredon MegaFometwork- 7.5m

units,or +54%y-o-y
Availability of MegaFon4G services A 4Gtraffic usageincreasedy 38%y-o-y
A Shareof 4Gtrafficintotal datatraffic ¢ c.40%
LTEroaming

A MegaFonis one of the s k n hleadersin LTEroaming
coveragen termsof countriescovered

Q32014 Q4 2014 Q12015 Q22015 Q32015 A In@2015 LTEroamingcoverageextendedo 58 countries
wem Krj _bopl cpOrppf~Upbp o b dipepulbtiorechverddd with 68 operators
MegaFor4G is available
10 o MEGAFON

(1)  « Russian population as of the latest census in Oc@Ey

AboutMegaFon
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Strong position in distribution G

Structure of MegaFondistribution network Key points

AboutMegaFon

Controlled retail 70% gross additions* A Throughits controlled and noncqntrolleq_rets_lil
network, MegaFonholds the leading position in

distributionin Russia

Gb MEera®@oH fa MEra@oH EBPOCETDH A The current structure of the distribution network

enablesMegaForto steadilyincreaseits subscriber

Mera®@oH Putein anddata userbaseandimprovethe quality of gross

MegaForRetail,  Franchised stores under Euroset additions
incl. online store MegaForbrand (50% interest) A New dealer agreementwith Svyaznoyeffective 1
April 2015is basedon a revenuesharingprinciple
2,079 stores ~ 2,000 stores ~ 4,000 stores and providesMegaForwith accessto an attractive

baseof potentialsubscribers
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A In @ 2015 | ac] B éoptwlied retail network

Non-controlled retail 30% gross additions* maintaineda positive gross margin, despite the
downwardtrend in perdevicemargindueto shift to

cheaperand more affordable models amid weaker

Independent dealers: CBfAZHOM consumepurchasingower
-

. ) A In @ 2015 salesof smartphonesncreasedy 21%
Multl-.brand electronic stores Federal retail chain y-0-y, and share of 4G devicesrepresentsalmost
Russian Post outlets (dealer agreement) 30% of total sales of data-enableddevicesin our x
Local dealers controlledretail network g
Other ~ 3,000 stores =

MEGAFON

Note: (*) for the quarter, as of end of Q3 2015




Demonstrating strong operating and financial performand@

\ Operating resultsprovided on this page cover only the Russidmisiness Financial results are presented on a consolidated basis } é
,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, g
Total Russia wireless subscribers, m Growth Consolidated Revenue breakdown, BtUB %
>
] o
i 7.0% 297, 2 314,8 ) 2
i 73,9 272,3 ' <
62.6 68,1 69,7 : 69,1 m— 23,1
25,2 : 26,8 28,5
E 259,0 269,5 5
2012 2013 2014 ' 9M 2014 9M 2015 2012 2013 2014 1 9M 2014 9M 2015 %
Il Dataservice user basé”) [l User base not using data servic® Il Wireless services Wireline services I Equipment & Accessories )
=
=)
DataARPUARPD®) and DS GFZOGW;Q Consolidated OIBDA and OIBDA margin =
\ ™ . k3
2 603 E 3145 E g
1586 =
: : 5
; i 2
! ! ©
: : 2
s = 5
2012 2013 2014 ' 9M 2014 9M 2015 2012 2013 2014 © 9M 2014 9M 2015
Il Data ARPU, RUB per month I DSU, MB/month =0~ % of Revenue
Blended ARP®andblendedVOW Consolidated Capex a@dpexmargin ,
344 344 334
(o, O- -0 17,9% !
16,6% 15,9% :
I e
' g
2012 2013 2014 2012 2013 2014 © 9M 2014 9M 2015 <&
Il ARPU, RUB per month Il MOU, minutes per month =0= % of Revenue

Note: Due to rounding, manual calculations for financials and KPIs may differ from thdsplayed
(1) @ DataService User is defined as a Subscriber who has used any of our data transfer services within the preceding three months

(2) @ Active subscribers that do not comply with the definition of Data Service User Base
(3) @ Totalwireless services revenues (including interconnection and roaming charges but excluding connection revenues) for a gived giigiiled by average number of wireless subscribers, divided by number of monthsin such period M E GA F O N
(4) @ Thetotal number of minutes charged per the tariff plan of a subscribduringa given perioddivided bythe average number of all voice, VAS and data subscribers during spehiod, divided bythe number of months in sucperiod

(5) @ Total data revenues in a given period divided by average number of data service subscribers during such period, dividediner of months in such period
(6) @ Total number of megabytes transferred during a given period divided by average number of data subscribers during such periogddiyidumber of monthsin such period




MegaForStrategy =

Goal Priority

AboutMegaFon

Retention & development of current customer base through focus on the most valuable subscribers

Sustain revenue
growth in core Focus on market share increase
business

Mobile data monetization

Focus on development of current B2B subscriber base

Develop Development of B2C fixed broadband

Upb"
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Focus on real opportunities in new businesses

Continuous search and implementation of operational improvements

Be moreefficient than
competitors in Maintaining technological leadership
managingbusiness

Appendix

Development of management system focused on value creation

MEGAFON




Financial Highlights

for Q3 and 9M 2015
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Strategicacquisitions

(D GARS

Transaction

A On 18 SeptemberMegaFonacquired100% of the share capital of GARS
HoldingLimited$ C =, W lujld¥glocal exchangecarrier,providinga full
rangeof fixedline telecommunicatioserviceso the tenantsof classs and
° businessenters

Asset

A GARSis a leading secondtier fixedline telecommunicationsservices
providerto B2B and B2C clients in Moscowand Saint Petersburg(Internet
telephonyVPN Jeaseof dedicatecchannelscorporateclientbaseexceeds)

A GARSownsa 900 km-long fiberoptic network, whichlinks more than 200
businesscenters in Moscow and about 100 businesscenters in Saint
Petersburg

Consideration

A The fair value of the total considerationis RUB 2.2bn at the date of
acquisition
¢ Cashconsiderationf RUBL5bn paidat the date of acquisition

¢ Contingentconsideratiorof USp 5m payablewithin eight monthsfrom
the date of acquisitionand dependingupon satisfaction of certain
conditions

¢ Deferrecconsideratiorof USh 5m to coverrisksis, payableonor priorto
the secondanniversaryfthe acquisitiordate

¢ Since the contingent and deferred considerationsare subject to
satisfaction of certain conditions, the final amount of the total
consideratiomaychange

Rationale

A Theacquisitiorisinlinewith| a ¢ ] Bslratetjydo developa second k n a !

businessandenhanced a c | Bpogitidron the B2B fixedline marketin
Moscow

@

@ GardenRing

Transaction

A On9 October MegaForcompleteda transactionto acquire49.99% of the
share capital of GlanburylnvestmentsLtd, the owner of CJSC Sadovoe
Koltsd $ C1] N € jagnthe(re-negotiationof the leasefor the building
signedin 2012

Asset

A GardernRingowns and operatesa class A office buildingat 41 Oruzheyny
Lanein the centerof Moscowwith a total grossleasableareaof 115000sq
meters

Consideration
A Totalconsideratiomf upto USh 282m:

¢ USH202m paidat the date of acquisition

¢ remainingortion- deferredor upto oneyear
Rationale

A MegaFonintends to use the OruzheynyBuilding as its new corporate
headquartersand moveto a single location up to 4,000 employeeswho
currentlyoccupysix separatepropertiesin variousparts of Moscowthereby
reducingoverheadsand improvingcommunicatiometweenvariousparts of
the Company

Upto USP 98m in savingsonrentfor MegaForoverthe next10years
Eliminatingoreignexchangeisk relatedto MegaFonental costs

A Togethewith MegaFonSherbankwill be alongterm premieranchortenant,
contributingto the attractivenessof the projectasa real estateinvestment

MEGAFON

AboutMegaFon
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Spectrum acquisition
() SMARTS

Transaction

A On 14 August MegaFonacquiredadditional spectrumin the Samara,
Astrakhanand Yaroslaviregionsandthe ChuvastRepubligchroughthe
purchaseof a 100% interestin four companiegromthe SMARTS5roup
$ Ol =NPO| %

Asset
Company Region Spectrum
900 MHz 1,800MHz

SMARTSSamara ______________Samararegion ________ 243 . 316
AstrakharGSM_______________. Astrakhanregion 243 . 2712
CheboksanGSM____ Chuvashia region_______ 192 . 296
YaroslaWGSM________________Yaroslaviregion 166 . 296
Total 844 1180

Consideration

A Totalconsideratiois RUB5.75n;

¢ RUB5.53bnpaidat the date of acquisition
¢ RUBO.22bnpayablewithinsixmonthsfromthe acquisition

Rationale for SMARTSacquisition

A Enhancemenbf | a ¢ ] B popitibroin 9001,800 MHz spectrum to
enable
- FasterandcosteffectiveLTE1,800MHznetworkdevelopment
- Unloading of overutilized 2GBG network and increase of the
networkcapacity

P

Increaseof populationcoverage
A Abilityto servenewsubscribers

A Protectionof | a ¢ ] B keyerueand market share in Samaraand
Astrakhan

@ Participation in frequenciesauction

A In October, MegaFon participated in the first Russianauction for
frequencies conducted by the Federal Service for Supervisionof
Communications)nformation Technology,and Mass Media of the
RussianFederation(Roskomnadzdrand acquired?2 lots for 1,800 MHz
spectrumband

1) Republicof Dagestanl lot with a bandwidthof 30.0 MHzfor RUB
1.06bn

2) KarachayCherkes®Republicl lot with a bandwidthof 27.6 MHzfor
RUBO0.2bn

A Totalconsideratioiis RUBL.26bn

Rationale

A Additionalspectrumbandwill allow MegaForio furtherdevelopboth 2G
and4Gnetworksandoptimizecostsin theseregions

MEGAFON

AboutMegaFon
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Key highlights positive earnings trend

Growth
0.3%
81,1 8212 74’0 76’1 81,3
Revenue
Q32014 Q42014 Q12015 Q22015 Q32015
Lower
3.0%
37,3 36,1
34,5 32,0 34,7
OIBDA 45,6%
()
Q32014 Q42014 Q12015 Q22015 Q32015
Growth
4.0%
12,8 13,0 13,3
Net profit®

Q32014

Q42014 Q12015 Q22015 Q32015

[ Quarterly data RUBbn B 9-month datg RUBbn

Lower
¢ 0.5%

232,6 231,4

9M 2014 9M 2015

Lower
s 1.2%

102,8

1041

44,7%
D

9M 2014

9M 2015

Lower
¢ 0.6%

33,9 33,7

14,6%
°

14,6%
°

9M 2014

9M 2015

=0~ % of Revenue

Note: Due to rounding, manual calculations for financials KRd#$? may differ from thoselisplayed
(1) @ Net profit attributable to equity holders of th&€ompany

(2) @ Key performancé k a f

*rqU&ppwUOHMFDP

@

RevenueOIBDAand Net profit

A In @B 2015 total revenueincreasedy 0.3% y-
0-y dueto higherwireless (+1.3% y-o0-y) and
wireline  (#95% y-o-y) lines, which
compensatedor lower sales of equipmentand
accessorieq-195% y-o0-y) resulting from the
change in sales mix from expensivedata
enabled devices towards affordable
smartphones

A OIBDAdeclinedby 3.0% y-o0-y mainly due to
higher sales and marketing,and general and
administrativeexpenses

A Asaresult of the OIBDAdecline OIBDAnargin
decreasedby 1.5 p.p. y-0-y to 445%

A Net profit? increasedby 4.0% y-o-y due to
lower foreign exchangelosses and gains in
derivativefinancialinstrumentsresulting from
ourefficientforexmanagement

MEGAFON

AboutMegaFon
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Key highlights: iee cashflow and CAPEX h

Growth Growth i
B1.0% 20.2% CAPE), OIBDACAPEXFree Castilow i
. 46,5 5
: A In @ 2015 MegaForspent RUB259bn, whichis | &
CAPEX 816% higherthanin @8 2014mainlydueto:
15,5%
¢ RUBS5.8bn purchaseof spectrumin Samara,
032014 042014 Q12015 Q22015 032015 6 Ob/ - . 19M2015 Astrakhan,Yaroslaviregionsand the Chuvash
Republicthrough the acquisitionof a 1000 [
Lower Lower interestin fourcompaniesfthe SMARTSroup [}
55.5% 17.2% 5
68.0 ¢ higherspendingon 4G/LTEnetworkroll-outand g
23,0 239 22,2 56,3 modernisationf 2GAGnetwork 2
OIBDACAPEX 93 A Due to the lower OIBDA and higher CAPEX ?a:
spendingDIBDACAPEXecreasedby 55.5%Yy-0-y g
Q32014 Q42014 Q12015 Q22015 Q32015 9M 2014 9M 2015 3
A FreeCashFlow decreasedy 65.1% y-o-y mostly
L%"sv_elr% Lg‘g’i;) dueto highercapexand decreasectashflow from

53,4 operating activities resulting mostly from higher
taxespaidascomparedo 832014

25,5

Free Cash Flow
17,3%

Q32014 Q42014 Q12015 Q22015 Q32015 9M 2014 9M 2015

=
=]
c
@
Q
o
<

[ Quarterly data RUBbn mm 9-month datg RUBbn =0= % of Revenue

MEGAFON

Note: Due to rounding, manual calculations for financials and KPIs may differ fromdtspdayed
(1)¢ MegaForCAPEX refers to actual CAPEX accrued for the year and may not match cash flow CAPEX.




Key revenue components (7]

MObIIe data. revenue remalnS the key revenue grOWth drlver Wire|essrevenue'ncreasecby 130/0y_o_y main|ydriven é
(RUBbN) Growth by expansiorof mobilesubscribebase,increasen data g
0.3% revenue,higherdemandfor our value-addedservices §

<

andincreasedevenugromroamingservices

Handsets 81.1 82.2
accnd 6,2 19 5% Mobiledata continuedto be the key gr_owth driverand
Wireline 9.5% represented26.6% of total revenuein Q8 2015 vs.

214%in @B 2014 increasindpy 24.6% y-o-y dueto:

¢ expansiorof data userbaseby 6.2% y-o0-y to 29.1
millionusersas a result of our data useracquisition
efforts and higheradoptionof data-enableddevices
(more than 50% of dataenabled device®
registeredon MegaFometwork)

Other wireless
revenué"
—  1.3%

¢ higherdatausageresultingfrom:

Aactive marketingefforts andintensive4G network
24.6% development

- Aintroductionof new offeringsto promote higher
data usage, including roaming options for
subscribersravellingacrossRussia

Data
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Q32014 Q4 2014 Q1 2015 Q2 2015 Q32015

Wireless services  86.0% 83.6% 86.7% 87.8% 86.9% Wirelineservicerevenuesincreasecy 9.5% y-o-y due

- Data 21.4% 21.3% 24.1% 25.6% 26.6% to expansionof B2B and B2G client base and

implementationof new B20 projects due to DREAM
Wireline services 6.4% 7.7% 7.4% 7.0% 7.0% development

Handsets and

ACCessONies 7.6% 8.7% 5.9% 5.2% 6.1% Salesof handsetsandaccessorieslecreasedy 195%

y-0-y as a result of the changein sales mix towards
lowercostsmartphones

Appendix

Due to rounding, manual calculations for financials and KPIs may differ from those displayed
Note:
(1)@ Other wireless revenumcludes revenues frodAS services; revenue from losaibscribers which includes monthly fees, airtime revenues, own subscriber roaming and connection fees; wireless interconnecti

revenues; roaming charges to other wireless operators and other wireless revenues M
(2)@ Include smartphones, tabletsjongles,routers, and other dateenabled devices EGAFON




Drivers of Russia total wireless servicesvenues g provided on this page cover
ereleSSSU bSCfIberS ' only the Russian business | ‘a

(million) Total Russiawireless subscribersincluding
data serviceusers

AboutMegaFon

A Overallsubscribeibasein Russiaincreasecby 4.8

73,9
69,1 69,7 69,5 714 -
million new subscribers(+7.0% y-o0-y) to 739
6.3% millionresultingfrom
277 28,3 y-0-y : . i )

' - active subscriberacquisitionmarketingefforts

andnewmarketingcampaign
- 00 - upgradeof existingtariffs and introductionof

— -U70 .
y-0-y newservices
- new dealer contract with Svyazng, which
provides access to an additional attractive
customerbase

A Dataserviceuserbaseexpandedy 6.3% y-o-y to
_ 285 million users accountingfor almost 3% of

Q32014 Q4 2014 Q12015 Q2 2015 Q32015 the overallsubscribebase
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A Increasen dataserviceuserswas achievediueto
organic growth through initiatives aimed at
promotingshiftof | q voiaelsersto datausage

Share of data users in overall subscriber base, % andincreasecenetrationof data-enableddevices

38.8% 39.7% 39.3% 39.6% 38.6% onMegaFometworknowtotaling 504%

HEl Data service user bade EEm User base not using data servite

Appendix

Note: Due to rounding, manual calculations for financials and KPIs may differ fromdtspsayed
(1)9 Data Service User is defined as a Subscriber who has used any of our data transfer services within the preceding thsee mon
(2)@ Mobilesubscribers that do not fall within the definition of Data Service Uase MEGAFON




Drivers of Russia total wireless Servicesvenues:  requis provided on this page coter
DSUandAPPMB ' only the Russian business i eb

. . 5
DSUWE& APPME Data re\(enue operating staﬂsﬂc_s L%
Growth Growth A strongincreaseof DSU(+26.0% y-0-y) in @8 2015 §
26.0% 26.7% resultedfrom £
3188 3074 3186 3145 ¢ intensive roll-out of the 4G/LTE network

2959

resultingin a highershareof 4Gtraffic (almost
4% of total traffic)

¢ upgrade of tariffs and internet options,
including roaming offerings for subscribers

Q32014 Q4 2014 Q12015 Q2 2015 Q32015 9M 2014 9M 2015 travellingacrossRussia

¢ growingpenetrationof data-enableddevices
on MegaFometworkincreasindy 8 p.p. y-0-y
t0 504%in Q32015

DATA ARPU (ARP@)J ¢ continued increase in 4G-enabled devices

registeredon MegaFonnetwork reaching7.5

mm DSU, Mb/month Q= APPMbLRUB
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RUBper Growth Growth o
month 14.8%6 10.6% million
244 230 .
228 208 A APPMBin @B 2015 stayed flat y-o-y largely
213 216 . .

210 because of a subscriber shift towards more
expensivebundledtariffs and optionswith larger
amountof dataavailable

A ARPDUN @3 2015increaseddy 146% y-o-y due
Q32014 Q4 2014 Q12015 Q2 2015 Q32015 9M 2014 9M 2015 to faster organicgrowth in data traffic usageon .
the backof increasingustomerdemandor larger 2
e Quarterlydata BN 9-month data . . ) a
datapacksandactiveconsumptiorof mobiledata =
servicesin roaming due to attractive roaming
Note: Due to rounding, manual calculations for financials and KPIs may differ from those displayed mobiledatapropositions
(1)@ Total number of megabytes transferred during a given period divided by average number of data subscribers during such period,
dividedby number of months in sugferiod; MEGAFON

(2)@ ARPDU for a given period divided by DSU in such period;
(3)2 Total data revenues in a given period divided by average number of data service subscribers during such period, divitzal bfymanths in suclperiod




Key factors influencing OIBDA margin

@

Key components
A

Grossprofit margin S&M as % of

G&A as % of

l Key drivers of OIBDA margin

15p.p. A In@2015OIBDAlecreasedy 3.0% y-o-y, while
OlIBDAnargindeclinedoy 1.5 p.p. y-0-y to 445%

A ThefollowingfactorsinfluenceddIBDA

OIBDA 46.0% revenue revenue 44.5%
margin 0.4p.p. 0.5p.p g 14p.p.
(%)
Lower
3.0% _
0,2 0,3
oL — 36.2
OIBDA (0.4) 1.2)
(RUBbN) .
Grossprofit
0.8% _
A
[ |
+0.3% (1.26) +10.06 +6.%6
OIBDA Revenue Cost of revenue Sales & General & OIBDA
Q32014 Marketing Administrative Q32015
y-0-y growth y-0-y decrease

Note: Due to rounding, manual calculations for financials and KPIs may differ from those displayed.

Grossprofit increasedoy 0.8% y-o0-y drivenby

the revenuegrowth (+0.3% y-0-y) and reduced
costs of revenues(-1.2% y-o-y). Gross profit

margingrewby 0.4 p.p. to 73.8%

Sales & marketing expenses increased by
100% y-o-y mainly due to higher advertising
expenseselatingto a newcompanypositioning
campaigrand increaseddealercommission®s
a result of further retail distribution
development

General & administrative expensesgrew by
6.5%dueto:

¢ higherrent and utilities expenseresulting
from our network expansionand general
inflationarypressure

¢ higheroperatingaxes

MEGAFON

AboutMegaFon
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Net debtand liquidity (&

5
Net Debt Buileip, in RUBN As of 31 De2014 As of 30 Sep015 A Comfortabldeveragepositiondespitedividend Lg
Cash and cash equivalents 22.2 70.8 48.6 paymeniandM&A activity. %
Shortterm investments 47.9 3.8 (@4.1) - Netdebt/LTMOIBDAat 0.9x levelat the end <
of B 2015
Total debt 206.3 197.6 (8.7) ) . L )
- MegaFonpaid RUB 10bn in dividendsin
Longterm debt 157.6 149.6 (8.0) August2015
Shortterm debt 50.2 49.3 ©9) - SMART@ndGARSransactionccompleted
Deferred financial cost (16) (13 ©3) A Continuingoptimisationefforts to improvedebt %
Net debtt) 136.2 123.0 (13.2) profileandFXrisk structure 5
ag
- Signing of a Framework Cooperation z
L . Agreementwith ChinaDevelopmentBank g
Net debtd and Net debtL.TM OIBDA Liquidity® split by currency Cgrporatioriorpotentialnewfinzncinngup £
RUBbN/ (x) Lower as of 30 Sep 2015 to USE600m in September E
©
0.14 x - Placementof the RUB15bn series BG-05 E
exchangebond at a couponrate of 114% S

1,04X 0,98X

0,94x 0,90x p.a.for a 2-yearperiodin October

A Liquiditystructure continuesto reflect volatile
marketconditions

- Most of the liquidity kept in hard currencies
to mitigateFXrisks

Q32014 Q4 2014 Q12015 Q22015 Q32015 mRUB mUSD ®=HKD

- Sufficientliquidity to cater for GardenRing
mm Netdebt  wQm NetdebtLTM OIBDA transaction and a RUB 40bn dividend
paymentin December

=
=]
c
@
Q
o
<

Note: Due to rounding, manual calculations for financials and KPIs may differ from those displayed
(1) Netdebtis calculated as the difference between (a) principal amount of loans and borrowings less unamortized debt issnth(itectests cash equivalents, and principal amount of
deposits “ ,I
(2) Liquidity iscalculated as thesum ofCash@ cash equivalents adhortterm investments EGAFON
(3) Includes 0.5% of EUR cash




Debt profile (]

Debtportfolio structure

By instrument By maturity
A Diversified portfolio currency composition

% of total servesasamitigantof currencyisk

- Predominantportion of the portfolio is in
rubles
10%

AboutMegaFon

Lo
8 . . .
p A Noshort-termrefinancingisk p
> =
. . 2
§ - >60% of ? ki | ] debttbecomesdue B
within3Ytenororlonger =
=
&
E
<
g
z 3
(@]
N
[oR
Q
n
&
o™

33%

B Bank Loans H RUB M 1 Year 2 Years x
. . . =]
H Equipment Financing m USDSwappet) W 3 Years M 4 Years ]
M Bonds ® USD 5 Years and Longer <
= EUR
Note: Due to rounding, manual calculations for financials and KPIs may differ from those displayed
(1)« Including structured and plain vanillas®¥ps on a nominal basis MEGAFON




Outlook for 2015

@

Revenue growth Flat y-0-y

OIBDAnargin " 41.5%

_ RUB65bNY

Note:
(1)« organic CAPEX, excluding CAPEX on acquisitions

+ Reiterate

1 Revised

+ Reiterate

MEGAFON

AboutMegaFon
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MegaForemploys the bestn-" i *ppp @ oml o~ qgbp M

Business Conduct and Ethics further streamlining the  corporate
governanceproceduresn the Company

A Followingthe listing reformon the MoscowExchangein June 2014 the
@! j m~ gharéswere upgradedto the U E f d eqbomtipllist QL I,
thus allowing p’ension funds and state corporations to invest in
J b d” CstokkU p SergeyKulikov

The majority of the Board
represents minority shareholders

o
g
Corporate governance Board ofDirectors composition S
____________________________________ 1 E
A Existing MegaFon Corporate Governancestructure complies with all : | : ! 4
requirementsof the Londonand Moscowstock exchangesvhereMegaFon Nominated by USM | Nom_lnated by Ind_ependent ! §
trades : Teliasonera directors !
A Boardof Directorselectedin June-2015consistsof 7 members | '
: = !
€ 4 Board membersrepresent interests of minority shareholders 2 ! |
TeliaSoneraepresentativesand 2 INEDs ! - |
! |
S i i hol M ! i 0
¢ 3representativesof controllingshareholders SergeySoldatenkov | Carl Peter Christiar_uiga Jan Rudberg ! %
A Three Committees of the Board of Directors have been set up for Chairman of the Board | : =}
improvingcorporategovernancestandards | ! I
! 1 .S
€ AuditCommittee | : =
€ Remuneratiorand HRDevelopmenCommittee | / ! =
1 ) | =
> 1 A i\ . | ]
€ Financeand Strategy Committee = ! Abéy e ‘ i 2
A On12 Nov2013 J b d * C Bdard gf Directors approvedthe Codeof Vladimir Streshinsky | Ingrid MariaStenmark Lord Myners ! g_
! 1 [S]
. - 1 1 O
! |
! i
! |

- This upgrade confirms MegaFon compliance with J L B U highest
corporatestandards

X
=]
c
[}
o
o
<

MEGAFON







