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Certainstatementsand/orotherinformationincludedin this documentmaynot behistoricalfacts andmayconstitute“forwardlooking

statements”withinthe meaningof Section27A of the U.S. SecuritiesAct of 1933andSection2(1)(e)of the U.S. SecuritiesExchangeAct

of 1934, as amended. The words“believe”,“expect”,“anticipate”,“intend”,“estimate”,“plans”,“forecast”,“project”,“will”,“may”,

“should”and similar expressionsmay identify forward looking statements but are not the exclusivemeansof identifyingsuch

statements. Forwardlookingstatementsincludestatementsconcerningourplans,expectations,projections,objectives,targets,goals,

strategies,future events,future revenues,operationsor performance,capital expenditures,financingneeds,our plans or intentions

relatingto the expansionor contractionof ourbusinessaswell asspecificacquisitionsanddispositions,ourcompetitivestrengthsand

weaknesses,the riskswe facein ourbusinessandourresponseto them,ourplansor goalsrelatingto forecastedproduction,reserves,

financialpositionandfuture operationsanddevelopment,our businessstrategyandthe trendswe anticipatein the industryandthe

political,economic,socialandlegalenvironmentin whichwe operate,andother informationthat is not historicalinformation,together

with the assumptionsunderlyingtheseforwardlookingstatements. By their verynature,forwardlookingstatementsinvolveinherent

risks, uncertaintiesand other important factors that couldcauseour actual results, performanceor achievementsto be materially

differentfrom results,performanceor achievementsexpressedor impliedby suchforward-lookingstatements. Suchforward-looking

statementsarebasedonnumerousassumptionsregardingourpresentandfuturebusinessstrategiesandthe political,economic,social

andlegalenvironmentin whichwewill operatein the future. Wedonot makeanyrepresentation,warrantyorpredictionthat the results

anticipatedby suchforward-lookingstatementswill be achieved,andsuchforward-lookingstatementsrepresent,in eachcase,only

oneof manypossiblescenariosandshouldnot beviewedas the most likely or standardscenario. Weexpresslydisclaimanyobligation

or undertakingto updateany forward-lookingstatementsto reflect actual results, changesin assumptionsor in any other factors

affectingsuchstatements.

Disclaimer
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Key Highlights 
of Q2 2015
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Key corporate and business events in Q2 2015
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Approval of dividends for 2014

Å MegaFon’sAnnualGeneralMeetingof Shareholders,held on 30 June2015,

approveddividendsfor 2014 in the amount of RUB10 Bn, equivalentto

RUB16.13 per ordinaryshare(or GDR). Dividendsare expectedto be fully

paidby17August2015

Stable performance in Q2 2015

Å Totalsubscriberbaseincreasedby3.6 mln, or5.1%, y-o-y to reach73.8 mln

Å Consolidatedrevenuedecreasedmarginallyby0.7%y-o-y to 76.1 Bn

Å Servicerevenueincreasedby0.6%y-o-y to RUB72.1 Bn

Å Datarevenueincreasedby20.3%y-o-y to RUB19.5 Bn

Å OIBDAmarginreached45.6%

All financial figures provided in this presentation are presented on consolidated IFRS basis unless otherwise stated. 

Appointment of Chief Operation Officer

Å MegaFon’sAnnual GeneralMeeting of Shareholdersalso approvedthe

appointmentof EvgeniyChermashentsev, formerInfrastructureDevelopment

Director,as the Company’sChiefOperationOfficer. Mr Chermashentsevis

nowresponsiblefor themanagementof theCompany’soperations

Early repayment of RUB 15 Bn bond issue

Å On19May2015, MegaFonprepaidin full its exchangebondsseriesBO-04for

a total amountof RUB15Bn. Theearlyrepaymentwasmadepursuantto the

terms of the bond offering,which permitted the Companyto prepaythe

bondsat the endof the last couponperiodfor whicha couponrate for the

bondswasset

B2B contract with VTB 24 bank

Å In June, MegaFonconcludeda three-year contract with VTB 24, one of

Russia’slargest commercialbanks,for the creationand developmentof a

VPN-networkfor 70representativeofficesof thebank

Contract for 2 million M2M sim-cards

Å In June,MegaFonsigneda contractwith RT-InvestTransportationSystems

for renderingM2M services. Underthe contract,MegaFonwill provide2 mln

sim-cards,whichwill be installedon boardheavyvehiclesandbe usedas a

mechanismfor paymentfor use of federalhighways. The contract will be

implementedin severalstages,andits realisationwill makeMegaFononeof

the leadersinprovidingM2M-solutionsinRussia

Western Union money transfers at MegaFon Retail

Å In June, MegaFonand Western Union announcedthe launch of money

transfer servicesat MegaFonRetail stores. This partnershipwill allow

MegaFonto expandthe rangeof availablefinancialservicesand increase

customerloyalty

New equipment financing facility

Å MegaFonsigneda Finnvera-coveredFacilityAgreementwith UnicreditBank

AustriaAGin the amountof EUR150million. Thenewfacilitywill beusedto

financethe purchaseof fixed and wireless telecommunicationequipment,

softwareandrelatedservicesfromNokiaSolutionsandNetworks
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Key points

Å Consolidatedrevenuedeclinedby0.7%y-o-y mainlydueto
decreasedsales of equipmentand accessories (-19.6%
y-o-y) resulting from the changein sales mix towards
lower-enddevices

Å Despite the weaker top-line, OIBDAincreasedby 1.3%
y-o-y mainlydueto lowercostof revenuesandgeneraland
administrativeexpenses. OIBDAmargin strengthenedby
0.9 p.p. y-o-y to 45.6%

Å Netprofit declinedby6.4%y-o-y to reachRUB13.0 Bn

Å CAPEXamountedto RUB12.5 Bn, whichis 6.4%lowerthan
inQ2 2014

Å Strong growth in MegaFonmobile subscriberbase (+3.6
millionsubscribers,or +5.1% y-o-y) comparedto Q2 2014,
achievedthroughactivesubscriberacquisitioneffortsanda
dealercontractwith Svyaznoy

Consolidated 
Revenue(RUB Billion)

76.1
(down 0.7% y-o-y)

All financial figures provided in this presentation are presented on consolidated IFRS basis unless otherwise stated 
Note:
(1) — Profit attributable to equity holders of the Company.
(2) — Data includes subscribers of the Company in Russia and subscribers of its subsidiaries: “TT mobile” CJSC in the Republic of Tajikistan, “AQUAFON-GSM” CJSC in the Republic of Abkhazia and “OSTELEKOM” 
CJSC in the Republic of South Ossetia

34.7

45.6

13.0

(up 1.3% y-o-y)

(up 0.9 p.p. y-o-y)

(down 6.4 % y-o-y)

12.5
(down 6.4% y-o-y)

73.8
(up 5.1% y-o-y)

76.7

34.3

44.7

13.9

13.4

70.2

Q22014

Q2 2014

Q2 2014

Q2 2014

Q2 2015

Q2 2015

Q2 2015

Q2 2015

Q2 2015

Q2 2015

Consolidated 
OIBDA (RUB Billion)

OIBDA
Margin (%)

NET
Profit(1)(RUB Billion)

CAPEX (RUB Billion)

Mobile subscribers(2)

(Million, as of 30 June)

Q2 2014

Q2 2014

Q2 2015 key financial and operational highlights
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Saint-
Petersburg

Chelyabinsk

Moscow

Note: 
(1) — Russian population as of the latest census in October 2010

4G development in Q2 2015 – focus on quality

F
in

a
n

ci
a

l a
n

d
 O

p
e

ra
ti
n

g
 R

e
s
u

lts
O

u
tlo

o
k 

 f
o

r 
2
0
1
5

C
o

rp
o

ra
te

 a
n

d
 F

in
a

n
ci

a
l H

ig
h
lig

h
ts

Federal districts covered by MegaFon 4G / LTE network

Cities where LTE-Advanced available

4G/LTEnetwork development

ÅMegaFoncontinuesto expandits coveragein existingareas
of presenceandimproveservicequality

Å Numberof 4G basestations increasedby 9% y-o-y in 1H
2015

Å 4Gavailability:

–74federalregions

–530citiesandtowns

–14out of 15citieswith a population(1) over1 mlnpeople

4G/LTEservices

Å LTE-Advanced services providing speeds of 150-300

Mbit/secareavailablein5 cities

Å 4G-enableddevicesregisteredon MegaFonnetwork - 6.5

millionunits(+42%y-o-y)

Å 4Gtraffic usageincreasedby39%y-o-y

Å Shareof 4Gtraffic in total datatraffic–40%

LTE-roaming

ÅMegaFonis one of the world’sleaders in LTE-roaming

coveragein termsof countriescovered

Å InQ2 2015, LTE-roamingcoverageextendedto 52countries

with 54operators

58
68 72 74 74

41%
50% 51% 52% 53%

Q2 2014 Q3 2014 Q4 2014 Q1 2015 Q2 2015

Availability of MegaFon4G services

Rostov-on-Don

Number of Russia’s regions, where 
MegaFon 4G is available

% of population covered

Chita
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Strong position in distribution in 1H 2015

Structure of MegaFondistribution network 

MegaFon Retail,
incl. online store

2,066 stores

Franchised stores under
MegaFon brand

~ 2,000 stores

Euroset
(50% interest)

~ 4,000 stores

Controlled retail 

Independent dealers:

Multi-brand electronic stores
Russian Post outlets
Local dealers
Other

Federal retail chain
(dealer agreement)  

~ 3,000 stores

69% gross additions*

Key points

Å Through its controlled and non-controlled retail
network, MegaFonholds the leading position in
distributioninRussia

Å The current structure of the distribution network
enablesMegaFonto steadilyincreaseits subscriber
anddatauserbaseandimprovethe qualityof gross
additions

Å New dealer agreementwith Svyaznoyeffective 1
April 2015 is basedon a revenuesharingprinciple
and providesMegaFonwith accessto an attractive
baseof potentialsubscribers

Å In 1H 2015, MegaFon’scontrolled retail network
maintained a positive gross margin, despite the
downwardtrend in per-devicemargindueto shift to
cheaperand more affordablemodelsamid weaker
consumerpurchasingpower

Å In Q2 2015, sales of smartphonesand tablets in
MegaFonRetailincreasedby 4% y-o-y, andshareof
4Gdevicesgrewto 8%of total sales(+3 p.p.y-o-y)

Note: (*) for the quarter, as of end of Q2 2015

Non-controlled retail 31% gross additions*
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Key developments in B2X(1) segment in 1H 2015

B2G clients

B2B clients
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Note: 
(1) B2X includes B2B and B2G business segments
(2) GNOC –Global Network Operational System

Marketing approach

Å Upgradeof bundledtariff plans

Å Launchof the new tariff option for businesstrips throughoutRussia
called«Belikeat home»

Å Launchof freetrial of M2M-Monitoringservice

New products

Å Upgradeof Online-conferenceservicepricedat RUB25/dayRussia-wide

Å Launchof M2M-Monitoringserviceonthebasisof anewplatform

Å Promotionof Geo-analyticsservicebasedonBigDataanalysis

Key projects in 1H 2015

Å Launchof newexclusiveoverlandcross-borderpassageRussia-Georgia

Å Launchof secondcross-borderpassageRussia-Kazakhstan

Å Transferof technicalsupportof B2Xclientsto the newGNOC(2)

Å Developmentof new IT tariff products to reducethe time to market
launchof individualofferingsfor corporateclients

3.6%

Number of 
clients grew by 

3.6% y-o-y

18.9%

Number of 
mobile users 

grew by 
18.9% y-o-y

B2X strong performance in Q2 2015 vs Q2 2014

26.7%

B2X data 
revenue(1)grew 
by 26.7% y-o-y

45.5%

B2X mobile data 
revenue grew by 

45.5% y-o-y
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21.1 20.4

13.9% 13.6%

1H 2014 1H 2015

Note: Due to rounding, manual calculations for financials and KPIs(2) may differ from those displayed
(1) — Net profit attributable to equity holders of the Company
(2) — Key performance indicators (“KPIs”)

Å In Q2 2015, total revenuedeclinedby 0.7% y-

o-y dueto the decreasein salesof equipment

andaccessories(-19.6% y-o-y), while service

revenueincreasedby0.6%y-o-y

Å OIBDAincreasedby 1.3% y-o-y mainlydueto

a decreasein the total cost of revenuesand

lower generalandadministrativecosts. As a

result, OIBDAmarginstrengthenedby 0.9%

p.p. andreached45.6%

Å Net profit(1) decreasedby 6.4% y-o-y. Net

profit in Q2 2014benefitedfrom a significant

one-time FX gain resulting from the ruble

revaluation with respect to the deferred

considerationdue under the Scartel and

Euroset transactions,which were repaid in

2014

OIBDA

Net profit(1)

Revenue

Key highlights: resilient OIBDA margin

Revenue, OIBDA and Net profit
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Quarterly data, RUB Bn % of RevenueHalf-year data, RUB Bn

34.3
37.3

34.5 32.0 34.7

44.7% 46.0% 41.9% 43.2% 45.6%

Q2 2014 Q3 2014 Q4 2014 Q1 2015 Q2 2015

13.9 12.8

2.8

7.4

13.0

18.1% 15.8%

3.4%
10.0%

17.1%

Q2 2014 Q3 2014 Q4 2014 Q1 2015 Q2 2015

76.7 81.1 82.2
74.0 76.1

Q2 2014 Q3 2014 Q4 2014 Q1 2015 Q2 2015

Lower
0.7%

Lower
6.4%

Growth
1.3%

151.5 150.1

1H 2014 1H 2015

Lower
Ƹ 0.9%

Lower
Ƹ 0.1%

Lower
Ƹ 3.4%

66.8 66.7

44.1% 44.4%

1H 2014 1H 2015
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Key highlights: Free Cash Flow and CAPEX

Note: Due to rounding, manual calculations for financials and KPIs may differ from those displayed
(1) –MegaFon CAPEX refers to actual CAPEX accrued for the year and may not match cash flow CAPEX. 

Å In Q2 2015, MegaFoninvestedRUB12.5 Bn,

which is 6.4% lower than in Q2 2014. Our

CAPEX:

ɢ represents16.5%of ourrevenue

ɢ is in line with our CAPEXrationalization

efforts

ɢ is focusedon:

Á improvementof networkquality

Á increaseof customerdatatraffic capacity

Á creationof unifiedbillingsystem

ÅDue to the higher OIBDAand lower capex

spending,OIBDA-CAPEXincreasedby 6.2%

y-o-y

ÅFree CashFlow increasedby 35.3% y-o-y

mostly due to significant improvementin

cashflow fromoperatingactivities

CAPEX

OIBDA-CAPEX

Free Cash Flow

CAPEX(1), OIBDA-CAPEX, Free Cash Flow
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13.4 14.3

20.5

8.1
12.5

17.5%
17.6% 24.9%

10.9% 16.5%

Q2 2014 Q3 2014 Q4 2014 Q1 2015 Q2 2015

Lower
6.4%

14.3

25.5

17.4

11.7

19.3

18.6%

31.4%
21.1%

15.9%
25.4%

Q2 2014 Q3 2014 Q4 2014 Q1 2015 Q2 2015

Growth
35.3%

20.9
23.0

14.0

23.9 22.2

27.2% 28.4%
17.0%

32.3% 29.1%

Q2 2014 Q3 2014 Q4 2014 Q1 2015 Q2 2015

Growth
6.2%

Quarterly data, RUB Bn % of RevenueHalf-year data, RUB Bn

21.7 20.6

14.4% 13.7%

1H 2014 1H 2015

27.9 31.1

18.4% 20.7%

1H 2014 1H 2015

45.1 46.1

29.7% 30.7%

1H 2014 1H 2015

Lower
5.1%

Growth
2.3%

Growth
11.4%
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Mobile data revenue remains the key revenue growth driver

Key revenue components

Due to rounding, manual calculations for financials and KPIs may differ from those displayed.
Note: 
(1) — Other wireless revenue includes revenues from VAS services; revenue from local subscribers which includes monthly fees, airtime revenues, own subscriber roaming and connection fees; wireless interconnection 
revenues; roaming charges to other wireless operators and other wireless revenues
(2) — Include smartphones, tablets, dongles and routers, and other data-enabled devices
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Wirelessrevenueincreasedby0.8% y-o-y mainlydriven
by increasein mobilesubscriberbaseanddatarevenue,
whichoffset the effectsof intensifiedpricecompetition,
discontinued targeting of seasonal workers, and
continuedmigrationof subscribersto bundledtariffs

Å Mobiledata continuedto be the key growth driver
andrepresented25.6% of total revenuein Q2 2015
vs. 21.1% in Q2 2014, increasingby 20.3% y-o-y due
to

ɢ expansionof data user base by 8.4% y-o-y to
28.3 millionusers

ɢ higher data usage resulting from active
marketingefforts, attractive tariff offeringsand
intensive4Gnetworkdevelopment

ɢ higher adoption of data-enabled devices. The
share of data-enabled devices(2) on MegaFon
networkis nowat 49%

Wirelineservicerevenuesslightly decreasedby 1.2% y-
o-y due to our ceasingto providelower-margintraffic
transmissionto B2Oclients

Salesof handsetsandaccessoriesdecreasedby 19.6%
y-o-y as a result of reduced consumerpurchasing
power,whichcauseda shift to lower-enddevices

Wireless services 86.5% 86.0% 83.6% 86.7% 87.8%

- Data  21.1% 21.4% 21.3% 24.1% 25.6%

Wireline services 7.0% 6.4% 7.7% 7.4% 7.0%

Handsets and 
accessories

6.5% 7.6% 8.7% 5.9% 5.2%

16.2 17.4 17.5 17.9 19.5

50.1 
52.4 51.2 

46.2 
47.4

5.4 
5.2 6.3 

5.5 
5.3

5.0 
6.2 7.2 

4.4 
4.0

Q2 2014 Q3 2014 Q4 2014 Q1 2015 Q2 2015

Lower

0.7%

20.3%

Other wireless
revenue(1)

Wireline

Handsets 
and 

accessories

Data

76.6
81.1 82.2

74.0
76.1

1.2%

19.6%

0.8%
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Total Russia wireless subscribers including
data service users

(MM)

26.1 26.8 27.7 27.3 28.3

68.0 69.1 69.7 69.5
71.4

Q2 2014 Q3 2014 Q4 2014 Q1 2015 Q2 2015

Data service user base(1) User base not using data service(2)

Growth
8.4 %

Growth
5.0%

Drivers of Russia total wireless services revenues: 
Wireless subscribers 

Results provided on this page cover 
only the Russian business
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Note: Due to rounding, manual calculations for financials and KPIs may differ from those displayed
(1) — Data Service User is defined as a Subscriber who has used any of our data transfer services within the preceding three months 
(2) — Mobile subscribers that do not fall within the definition of Data Service User Base
(3) — According to the research conducted in Q2 2015 by the independent agency Ipsos

Å Overallsubscriberbasein Russiaincreasedby 3.4

million new subscribers(+5.0% y-o-y) to 71.4

millionresultingfrom:

- active subscriberacquisitionmarketingefforts

andnewmarketingcampaign

- upgradeof existingtariffs and introductionof

newservices

- attractivetariff offerings

- new dealer contract with Svyaznoy, which

providesaccessto anattractivecustomerbase

- customer-orientedbusinessapproach.

- In Q2 2015, MegaFonattainedthe highestnet

promoterscoreamongBig3 inRussia(3)

Å Dataserviceuserbaseexpandedby 8.4% y-o-y to

28.3 million users accountingfor almost 40% of

the overallsubscriberbase

Å Increasein dataserviceuserswasachieveddueto

organic growth through initiatives aimed at

promotingshift of“pure”voiceusersto datausage

andincreasedpenetrationof data-enableddevices

onMegaFonnetwork

Share of data users in overall subscriber base, %

38.4% 38.8% 39.7% 39.3% 39.7%
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DSU(1) & APPMB(2)

DATA ARPU (ARPDU(3))

Drivers of Russia total wireless services revenues: 
DSU and APPMb

Results provided on this page cover 
only the Russian business
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Note: Due to rounding, manual calculations for financials and KPIs may differ from those displayed
(1) — Total number of megabytes transferred during a given period divided by average number of data subscribers during such period, divided by number of months in such 

period; 
(2) — ARPDU for a given period divided by DSU in such period; 
(3) — Total data revenues in a given period divided by average number of data service subscribers during such period, divided by number of months in such period

Å Strong increaseof DSU(+26.6% y-o-y) in Q2

2015resultedfrom:

– intensiveroll-outof the 4G/LTEnetwork

– upgradeof tariffs andtariff options

– active marketing initiatives aimed at

stimulation of higher mobile data usage

andadoptionof data-enableddevices

– continuedincreasein 4G-enableddevices

registeredon MegaFonnetwork reaching

6.5 million

– growingshareof data-enableddeviceson

MegaFonnetworkin Q2 2015+7 p.p. y-o-y

to 49.0%

Å APPMB in Q2 2015 decreased by 0.01

RUB/MB/monthy-o-y largely because of

stimulationof subscribershift to data packs

andbundledtariffs with highamountof data

available

Å ARPDUin Q2 2015increasedby 11.8% y-o-y

due to faster organicgrowth in data traffic

usage on the back of increasingshare of

“larger”datapackofferings

204 213 210 216 228

Q2 2014 Q3 2014 Q4 2014 Q1 2015 Q2 2015

2,428 2,529
2,959

3,188 3,074

0.08 0.08 0.07 0.07 0.07

Q2 2014 Q3 2014 Q4 2014 Q1 2015 Q2 2015

Growth
26.6 %

Growth
11.8%

RUB per 
month

DSU, Mb/month APPMb, RUB

Data revenue operating statistics

Quarterly data Half-year data

2,458

3,123

0.08 0.07 

1H 2014 1H 2015

206
222

1H 2014 1H 2015

Growth
27.1%

Growth
7.8%
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Note: Due to rounding, manual calculations for financials and KPIs may differ from those displayed.

34.3

(0.5)

0.8

(0.4)

0.6 34.7

OIBDA
Q2 2014

Revenue Cost of revenue Sales &
Marketing

General &
Administrative

OIBDA
Q2 2015

0.5%

Gross profit margin

44.7% 45.6%

OIBDA 
(RUB Bn)

Key components

0.9 p.p.

-4.1%-0.7% 10.6% -3.0%

Key factors influencing OIBDA margin

F
in

a
n

ci
a

l a
n

d
 O

p
e

ra
ti
n

g
 R

e
s
u

lts
O

u
tlo

o
k 

 f
o

r 
2
0
1
5

C
o

rp
o

ra
te

 a
n

d
 F

in
a

n
ci

a
l H

ig
h
lig

h
ts

Å In Q2 2015, OIBDAincreasedby 1.3% y-o-y, while

OIBDAmargin strengthenedby 0.9 p.p. y-o-y to

45.6%dueto the followingfactors:

- Grossprofit margingrew by 0.9 p.p. to 75.3%

largely due to the reduced total costs of

revenues

- Sales& marketingexpensesincreasedby 10.6%

y-o-y mainly due to higherdealercommissions

resulting from accountingaccruals related to

shift to 12-month revenuesharingwith dealers

andincreasedadvertisingexpensesrelatingto a

newcompanypositioningcampaign

- General& administrativeexpensesdeclinedby

3.0% dueto strict operationalefficiencycontrol,

lowerlaborcosts,decreasednetworkrollout and

modernizationcosts as a result of the GNOC

launch

y-o-y growth

OIBDA 
margin

(%)

0.9 p.p. 0.6 p.p ƶ 0.6 p.p.

S&M margin G&A margin

Key drivers of OIBDA marginGrowth
1.3%
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14%

45%

41%

RUB USD HKD

Liquidity(2) split by currency

Net Debt Build-up As of 31 Dec 2014 As of 30 Jun 2015 Change

Cash and cash equivalents 22.2 62.0 39.8

Short-term investments 47.9 14.9 (33.0)

Total debt 206.3 190.5 (15.8)

Long-term debt 157.6 143.5 (14.1)

Short-term debt 50.2 48.3 (1.9)

Deferred financial cost (1.6) (1.3) (0.3)

Net debt(1) 136.2 113.6 (22.6)

Å Leverageimprovementand debt prepayment

onthebackof strongcashgeneration

- Net debt/LTMOIBDAat 0.82x level at the

endof Q2 2015

- On19May2015, the Companyfully prepaid

RUB15bnBO-04bondsat parvalue

Å Liquidity structure is adjusted to the risky

operationalenvironmentandprovidescushion

for immediateandshort-termneeds

- Mostof the liquiditykept in hardcurrencies

to mitigateFXrisks

- SufficientRUBliquidity to pay dividendsin

August

Å Building up momentum for future network

development

- MegaFon signed a Finnvera-covered

Financing Facility with Unicredit Bank

Austria in the amount of EUR 150 mn,

whichwill be usedto financepurchasesof

the network equipment, software and

services from Nokia Solutions and

Networks

Net debt and liquidity 

Note: Due to rounding, manual calculations for financials and KPIs may differ from those displayed
(1) Net debt is calculated as the difference between (a) principal amount of loans and borrowings less unamortized debt issuance feesand (b) cash, cash equivalents, and principal amount of 

deposits
(2) Liquidity is calculated as the  sum of Cash @ cash equivalents and Short-term investments 

118.8 
140.3 136.2 129.1 113.6 

0.90x

1.04x 0.98x 0.94x
0.82x

Q2 2014 Q3 2014 Q4 2014 Q1 2015 Q2 2015

RUB Bn / (x)

Net debt Net debt/LTM OIBDA

Lower
0.08x

Net debt(1) and Net debt/LTM OIBDA
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50%

39%

11%

47%

36%

17%

3
0-

Ju
n-

2
0

1
5

Debt portfolio structure

By currencyBy instrument By maturity

Bonds

Bank Loans

Equipment Financing 3 Years

1 Year

5 Years and Longer

4 Years

2 Years

EUR

RUB

USD Swapped(1)

Debt profile

ÅWe maintain a balanced debt portfolio

structure and currencymix, allowing us to

minimizeembeddedrisks

− Predominantportionof the portfolio is in

RUB,allowingusto mitigateFXrisks

Å Noshort-termrefinancingrisk

− Major part of Company’sdebt becomes

duewithin3Ytenoror later

% of total

USD

Note: Due to rounding, manual calculations for financials and KPIs may differ from those displayed
(1) — Including structured and plain vanilla FX swaps on a nominal basis
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3
1-

M
a

r-
2
0

1
5

58%

14%

26%

2%

25%

15%

32%

10%

18%

26%

18%

21%

14%

21%

61%14%

23%

2%
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3

Outlook for 2015



2020

Flat y-o-y  

≥40%

≤ RUB 65 Bn

Revenue growth

OIBDA margin

CAPEX

Outlook for 2015
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Reiterate

Reiterate

Modified



Questions 
and Answers 
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Contact Information
MegaFon Investor Relations
30 Kadashevskayaembankment
Moscow, 115035, Russia
Tel.:     +7 495 926 2012
Email: IR@megafon.ru
Web:   ir.megafon.com


