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Disclaimer @

Certainstatementsand/orotherinformationincludedn this documenimaynot be historicalfacts andmayconstitute* f o r leokingd
st at e mithimthesnieaningf Section27A of the U.S. SecuritiesAct of 1933andSection2(1)(e)of the U.S. SecuritieEExchangéct
of 1934 as amendedThewords” bel "ew@eahnt | ¢iimateaslt i mpt @nfso'r,e“cparsaf"ac 1 hdy ” ,
“ s h o ant ginilar expressionamay identify forward looking statements but are not the exclusivemeansof identifying such
statements Forwardookingstatementsincludestatementsconcerningur plans,expectationsprojectionspbjectivestargets,goals,
strategies,future events,future revenuespperationsor performancecapital expendituresfinancingneeds,our plans or intentions
relatingto the expansioror contractionof our businessas well as specificacquisitionsanddispositionspur competitivestrengthsand
weaknessesthe riskswe facein ourbusinessandourresponsdo them,our plansor goalsrelatingto forecastedoroductionreserves,
financialpositionand future operationsand developmentpur businessstrategy andthe trends we anticipatein the industryandthe
political,economicsocialandlegal environmentn whichwe operate andotherinformationthat is not historicalinformationtogether
with the assumptionsunderlyingheseforwardlookingstatements By their very nature,forwardlookingstatementsinvolveinherent
risks, uncertaintiesand other important factors that could causeour actual results, performanceor achievementd¢o be materially
differentfrom results, performancer achievementgxpressedr impliedby suchforwardlookingstatements Suchforwardlooking
statementsarebasedon numerousassumptiongegardingurpresentandfuture businessstrategiesandthe political,economicsocial
andlegalenvironmenin whichwe will operatein the future. Wedonot makeanyrepresentationywarrantyor predictiorthat the results
anticipatedby suchforwardlookingstatementswill be achievedand suchforwardlookingstatementsrepresent,in eachcase,only
oneof manypossiblescenariosandshouldnot be viewedas the mostlikely or standardscenarioWe expresslydisclaimanyobligation
or undertakingto update any forwardlooking statementsto reflect actual results, changesin assumptionsor in any other factors
affectingsuchstatements

MEGAFON



Agenda of Q2 2015 conference call ()

cial Highlights

Corporate and Finan

Introduction DmitryKononov

Key Highlights of Q2 2015 lvanTavrin

Operating Results MikhailDubin
Financial Results and Outlook Gevork/ermishyan

c
]
=
[

Outlook for 2015

MEGAFON




Key Highlights
of 02 2015

MEGAFON



Key corporate and business events in Q2 2015

@

Stable performance in Q2 2015

Totalsubscribebaseincreasedy 3.6 min, or 5.1%, y-o-yto reach738 min
Consolidatedevenuedecreasednarginallyby 0.7%y-0-y to 76.1 Bn
Servicaevenueancreasedy 0.6%Yy-0-yto RUB721 Bn
Datarevenueancreasedy 20.3%Yy-0-y to RUB195 Bn
OlIBDAnarginreached5.6%

o Do Do I P>

Approval of dividends for 2014

A Me g a FAnnualGeneraMeetingof Shareholdersheld on 30 June 2015
approveddividendsfor 2014 in the amountof RUB10 Bn, equivalentto
RUB16.13 per ordinaryshare (or GDR Dividendsare expectedto be fully
paidby 17 August2015

Appointment of Chief Operation Officer

A Me g a F AnmualsGeneralMeeting of Shareholdersalso approvedthe
appointmenbf EvgeniyChermashentseformerinfrastructureDevelopment
Director,as the C o mp a @hiefOperationOfficer Mr Chermashentseis
nowresponsibléorthe managementfthe C o mp aopeyations

Early repayment of RUB 15 Bn bond issue

A On19May2015 MegaForprepaidn full its exchangéondsseriesBO 04 for
atotal amountof RUBL5Bn. Theearlyrepaymentvas madepursuantto the
terms of the bond offering, which permitted the Companyto prepaythe
bondsat the end of the last couponperiodfor whicha couponrate for the
bondswasset

All financial figures provided in this presentation are presented on consolidated IFRS basis unless otherwise stated.

Contract for 2 million M2M sim-cards

A InJune,MegaForsigneda contractwith RT-Invest TransportatiorSystems
for renderingvi2M servicesUnderthe contract,MegaForwill provide2 min
sim-cards,whichwill be installed on boardheavyvehiclesandbe usedas a
mechanisnfor paymentfor use of federalhighways The contractwill be
implementedn severalstages,andits realisationwill makeMegaForoneof
the leadersin providingvi2M-solutionsin Russia

B2B contract with VTB 24 bank

A In June, MegaFonconcludeda three-year contract with VTB 24, one of
R u s slargest sommerciabanks,for the creationand developmenbf a
VPNnetworkfor 70representativefficesof the bank

Western Union money transfers at MegaFon Retail

A In June, MegaFonand Western Union announcecthe launch of money
transfer servicesat MegaFonRetail stores This partnershipwill allow
MegaFonto expandthe rangeof availablefinancialservicesand increase
customeroyalty

New equipment financing facility

A MegaForsigneda FinnveracoveredrFacility Agreementwith UnicreditBank
AustriaAGin the amountof EURL50million Thenewfacility will be usedto
financethe purchaseof fixed and wirelesstelecommunicatiorequipment,
softwareandrelatedservicesromNokiaSolutionsandNetworks

MEGAFON
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Q2 2015 Kkey financial and operational highlights @
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Consolidated Q22015 76.1 Key points
Revenuexrus silion) @204 76.7  (down 0.7%-0y) A nsolidatedrevenuedeclinedby 0.7% y-o-y mainlydueto
decreasedsales of equipmentand accessories (-19.6%
; -0-y) resulting from the changein sales mix towards
Consolidated Q22085 34.7 y-0-y) g g

lower-enddevices

OIBDARuEsillion) Q22014 34.3 (up 1.3%y-0-y)
A Despite the weaker top-line, OIBDAincreasedby 1.3%
y-0-y mainlydueto lowercostof revenuesandgeneraland

OIBDA Q2205 45 . 6 administrativeexpenses OIBDAmargin strengthenedby £
Marginw) Q22014 44.7 up 0.9 p.py-0-y) 0.9 p.p.y-0-y to 45.6% =
A Netprofitdeclinedy 6.4%Yy-0-y to reachRUB130 Bn §
NET Q220 13.0 N :
- " A CcAPEXmountedo RUBL25 Bn, whichis 6.4% lowerthan .
Profitdruesilion) Q22014 13.9 (down 6.4%y-0y) _ g
inQ 2014 E

A Strong growth in MegaFonmobile subscriberbase (+3.6

- 22015
CAPEXRussilion) ° 1 25 million subscriberspr +5.1% y-o0-y) comparedo Q 2014
Q22014 13.4  (down 6.4%y-0-y) achievedhroughactivesubscribeacquisitiorefforts anda

dealercontractwith Svyaznoy
Mobile subscribegs Q22015 73 8

(Million, asof 30 June) Q22014 70.2 (Up 5.1%-0-y)

Outlook for 2015

All financial figures provided in this presentation are presented on consolidated IFRS basis unless otherwise stated
Note
(1) — Profitattributable to equity holders of the Company.

(2)—Data includes subscribers of the Company i n Russi aajainkdi sstusbreGSmM"AQLIAS CNI ni tt hres thespiud)iIarthéiKFaédﬁi laen
CJSC in the Republic of SoOtsetia




4G development in Q2 2015 — focus on quality @

4G/LTEnetwork development

A MegaForcontinuesto expandts coveragen existingareas
of presenceandimproveservicequality

A Numberof 4G base stations increasedoy 9% y-o0-y in 1H
2015

A 4Gavailability
—T74federalregions

—530citiesandtowns
—14out of 15citieswith a populatiof® overl min people

4G/LTEservices

A LTEAdvanced services providing speeds of 150300

Mbit/secareavailablein 5 cities
[ Federal districts covered by MegaFon 4G / LTE network

@ Cities where LTE-Advanced available A 4G-enableddevicesregisteredon MegaFometwork - 6.5
millionunits (+42%y-0-y)
Availability of MegaFon4G services A 4Gtraffic usageincreasedy 39%y-o-y

A Shareof 4Gtrafficin total datatraffic— 40
LTEroaming

A MegaFonis one of the wo r |lehdessin LTEroaming
coveragen termsof countriescovered

Q22014 Q32014 Q42014 Q12015 Q22015 A In@2015LTE roamingcoverageextendedo 52 countries
mmm Number of Russia’s regions, where =O- % of population covered with 54 operators
MegaFon 4G is available
7 Note: MEGAFON

(1) —Russian population as of the latest census in Oc@Ey
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Strong position in distribution in TH 2015

@

Structure of MegaFondistribution network

Controlled retail 69% gross additions*

€ Mera®oH € MErA®oOH

Mera®@oH Putenn

EBPOCETDH

Euroset
(50% interest)

Franchised stores under
MegaFon brand

MegaFon Retail,
incl. online store

2,066 stores ~ 2,000 stores ~ 4,000 stores

Non-controlled retail 31% gross additions*

Independent dealers: CBAZHOM
g

Multi-brand electronic stores

Russian Post outlets

Local dealers

Other

Federal retail chain
(dealer agreement)

~ 3,000 stores

Note: (*) for the quarter, as of end of Q2 2015

Key points

A

Through its controlled and non-controlled retail
network, MegaFonholds the leading position in
distributionin Russia

The current structure of the distribution network
enablesMegaForto steadilyincreaseits subscriber
anddata userbaseandimprovethe quality of gross
additions

New dealer agreementwith Svyaznoyeffective 1
April 2015is basedon a revenuesharingprinciple
and providesMegaFonwith accessto an attractive
baseof potentialsubscribers

In 1H 2015 Me g a F controled retail network
maintaineda positive gross margin, despite the
downwardtrend in perdevicemargindueto shift to
cheaperand more affordable models amid weaker
consumepurchasingower

In @ 2015 sales of smartphonesand tablets in
MegaForRetailincreasedy 4% y-o-y, andshareof
4Gdevicegyrewto 8% of total sales(+3 p.p. y-0-y)

MEGAFON
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Key developments in B2X" segment in 1H 2015 @

B2X strong performance inQ22015 vs Q22014 B2B clients

(‘ Gnnzpnnm 6”‘3 f@smnvmnnsnnz
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Number of Number of B2X data
clients grew by mobile users revenué)grew revenue grew b Rostelecom
3.6% yo-y grew by by 26.7%30-y 45.5% yo-y
18.9% yo-y 9
g BT524 @ otpbank J‘ ssian Agricultural Bank |I|| |
Marketing approach @ Boch ~~ P
. oenringer ?
A Upgradef bundledariff plans & |||| lnge]heﬁn "’ ROSSETI &
A Launchof _the new tariff option for businesstrips throughout Russia &) SUKHOI KAMAZ g
called«Belike at home» g.
A Launclof freetrial of M2M-Monitoringservice 2
New products B2Gclients e
(]
A Upgradef Onlineconferencservicepricedat RUB25day Russiawide i
A Launchof M2M-Monitoringserviceonthe basisof a newplatform @
A Promotiorof Geeanalyticsservicebasedon BigDataanalysis
Key projects in 1H 2015 JPT-UuBecT
A Launclhof newexclusiveoverlanccrossbordepassageRussiaGeorgia
A Launclof secondcross bordempassageRussiaKazakhstan f’:m g
A Transferof technicakupportof B2X clientsto the newGNO®@ rﬂaqlzlﬂmBu '::mfm"" E
A Developmeniof new IT tariff productsto reducethe time to market Vs sl e ;é
launchof individuabfferingsfor corporateclients 3
?‘1())te: B2X include®2B and B2G business segments MEGAFON

) GNOG Global Network Operational System
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Key highlights: resilient OIBDA margin

@

Lower Lower
0.7% & 0.9%
76.7 81.1 822 740 76.1 1515 150.1
Revenue
Q22014 Q32014 Q4 2014 Q12015 Q2 2015 1H 2014 1H 2015
Growth Lower
1.3% ¢ 0.1%
343 373 345 32.0 34.7 66.8 66.7
OIBDA
[ )
Q22014 Q32014 Q42014 Q12015 Q22015 1H 2014 1H 2015
Lower Lower
6.4% ¢ 3.4%
139 12.8 13.0 211 20.4
Net profit® 13.9% 13.6%

Q22014 Q32014 Q4 2014 Q12015 Q2 2015 1H 2014 1H 2015

[ Quarterly data, RUB Bn I Half-year data, RUB Bn =0~ % of Revenue

Note: Due to rounding, manual calculations for financials and KPIs® may differ from those displayed
(1) — Net profit attributable to equity holders of the Company
(2) — Key performance indicators (“KPIs”)

Revenue, OIBDA and Net profit
A InQ@ 2015 total revenuedeclinedoy 0.7% y-

0-y dueto the decreasen salesof equipment
andaccessorie$-19.6% y-0-y), while service
revenuéancreasedy0.6%y-0-y

OIBDANcreasedy 1.3% y-0-y mainlydueto
a decreasdn the total cost of revenuesand
lower generaland administrativecosts As a
result, OIBDAmarginstrengthenedby 0.9%
p.p. andreachedt5.6%

Net profit) decreasedby 6.4% y-o-y. Net
profitin Q2 2014benefitedfrom a significant
onetime FX gain resulting from the ruble
revaluation with respect to the deferred
considerationdue under the Scartel and
Euroset transactions,which were repaid in
2014

MEGAFON
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Key highlights: Free Cash Flow and CAPEX (1)

.:T_:f’
s
L L 2
o o CAPEX®™, OIBDA-CAPEX, Free Cash Flow [
20.5 217 20.6 ?;
: i : A In Q@ 2015 MegaForinvestedRUB125 Bn, §
CAPEX - whichis 6.4% lower than in Q2 2014 Our §3
CAPEX
022014 Q32014 Q42014 012015 Q22015 1H 2014 1H 2015 ¢ representsl65%of ourrevenue

¢ is in line with our CAPEXrationalization
Growth Growth E
6.2% 23% efforts g
s 230 239 - 45.1 46.1 ¢ isfocusedon :
: A improvemenbf networkquality g
OIBDA-CAPEX A increaseof customematatraffic capacity §
A creationof unifiedbillingsystem e
]
Q22014 Q32014 Q42014 Q12015 Q22015 1H 2014 1H 2015 _ i

A Dueto the higher OIBDAand lower capex

Growth Growth .
"35.3% % spending,OIBDACAPEXnNcreasedby 6.2%
255 27 1.1 y-0-y

17.4

A Free CashFlow increasedby 353% y-0-y
mostly due to significantimprovementin

Free Cash Flow a—

[t}
-
=}
3%
=
S
2
X
[}
{=]
=
=l
o

[ Quarterly data, RUB Bn B Half-year data, RUB Bn =0~ % of Revenue

Note: Due to rounding, manual calculations for financials and KPIs may differ from those displayed MEGAFON
(1)-MegaForCAPEX refers to actual CAPEX accrued for the year and may not match cash flow CAPEX.




Key revenue components @k
ag
Mobile data revenue remains the key revenue growth driver Wirelessrevenueincreasedy 0.8% y-o-y mainlydriven §
Lower byincreasdn mobilesubscribebaseanddatarevenue, E
0.7% whichoffset the effectsof intensifiedpricecompetition, s
811 82.2 discontinued targeting of seasonal workers, and g
Handsets 76.6 72 240 76.1 continuedmigrationof subscriberso bundledariffs §.
accessories 5.0 § 4.0 19.6% A . X o
Wireline 6.3 4.4 1.2% A Mobiledata continuedto be the key growth driver
5.5 n and represented25.6% of total revenuein Q2 2015
vs. 211% in Q2 2014 increasindy 203% y-o-y due
to "
Other wireless 51.2 462 ¢ expansionof data user base by 84% y-o-y to ;
revenué 283 millionusers >
—  08% 2
¢ higher data usage resulting from active g
marketingefforts, attractive tariff offeringsand =
intensivedGnetworkdevelopment ‘_E
bata 173 17:9 203% ¢ higher adoption of data-enabled devices The =
- share of data-enabled device® on MegaFon -
Q22014 Q32014 Q42014 Q12015 Q22015 networkis nowat 4%
Wireless services  86.5% 86.0% 83.6% 86.7% 87.8% Wirelineservicerevenuesslightly decreasedy 1.2%y-
o-y dueto our ceasingto providelowermargintraffic
- Data 21.1% 21.4% 21.3% 24.1% 25.6% transmissiorto B20 clients
Wireline services 7.0% 6.4% 7.7% 7.4% 7.0% Salesof handsetsandaccessorieslecreasedy 19.6%
-0-y as a result of reduced consumerpurchasing
:cizneisseotﬁeasnd 6.5% 7.6% 8.7% 59% 52% )[;ow)(,ar,whichcause(h shift to lowerenddevices

1)
-
o
[
=
S
L
X
[}
k)
=
>
o

Due to rounding, manual calculations for financials and KPIs may differ from those displayed.
Note:
(1) — Other wireless revenue includes revenues from VAS services; revenue from local subscribers which includes monthly fees, airtime revenues, own subscriber roaming and connection fees; wireless interconnection

revenues; roaming charges to other wireless operators and other wireless revenues M
(2) — Include smartphones, tablets, dongles and routers, and other data-enabled devices EGA F ON




Results provided on this page co{/er
only the Russian business i ‘b

Drivers of Russia total wireless services revenues:
Wireless subscribers

(MM) — Total Russia wireless subscribers including
ro .
5.0% data service users
A Overallsubscribeibasein Russiaincreasecby 3.4
il million new subscribers(+5.0% y-o-y) to 714
6.0 601 69.7 695 71.4 millionresultingfrom
- active subscriberacquisitionmarketingefforts
andnewmarketingcampaign
28.3
26.1 26.8 217 213 - upgradeof existingtariffs and introductionof
newservices
- attractivetariff offerings
- new dealer contract with Svyazng, which
providesaccesgo anattractivecustomerbase
- customerorientedbusinessapproach
- In@ 2015 MegaForattainedthe highestnet
promoterscoreamongBig3in Russi&®)
22014 32014 4 2014 12015 22015 .
Q Q Q Q Q A Dataserviceuserbaseexpandedy 8.4% y-o-y to
BN Data service user bade EEm User base not using data servite 283 million users accountingfor almost 40% of
the overallsubscribebase
Share of data users in overall subscriber base, % A Increasen dataserviceuserswas achievediueto

38.4% 38.8% 39.7% 39.3% 39.7% organic growth through initiatives aimed at
promotingshiftof “ p uvoieelisersto datausage
andincreasedenetrationof data-enableddevices

Note: Due to rounding, manual calculations for financials and KPIs may differ from those displayed onMeagaFometwork
(1) — Data Service User is defined as a Subscriber who has used any of our data transfer services within the preceding three months g
(2) — Mobile subscribers that do not fall within the definition of Data Service User Base M E GAFO N

(3) — According to the research conducted in Q2 2015 by the independent agency Ipsos
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Drivers of Russia total wireless services revenues:
DSU and APPMb

Results provided on this page co{ver
only the Russian business i fb

DSU® ® APPMB®
Growth Growth
26.6 % 27.1%
2,959 3,188 3,074 3,123

Q22014 Q32014 Q42014 Q12015 Q22015 1H 2014 1H 2015
mmm DSU, Mb/month Q= APPMbDRUB
DATA ARPU (ARPDU®)
RUBper Growth Growth
month 11.8% 7.8%
222
228
204 213 210 216 206

Q22014 032014 Q42014 Q12015 Q22015 1H 2014 1H 2015
[ Quarterlydata Il Halfyear data

Note: Due to rounding, manual calculations for financials and KPIs may differ from those displayed

Data revenue operating statistics

A Strong increaseof DSU(+26.6% y-0-y) in Q2
2015resultedfrom:

— intensiveroll-out of the 4G/LTEnetwork
— upgradeof tariffs andtariff options

— active marketing initiatives aimed at
stimulation of higher mobile data usage
andadoptionof data-enableddevices

— continuedincreasein 4Genableddevices
registeredon MegaFonnetwork reaching
6.5 million

— growingshareof data-enableddeviceson
MegaFometworkin Q2 2015+7 p.p. y-0-y
to 49.0%

A APPMBin @ 2015 decreased by 0.01
RUB/MB/monthy-o-y largely because of
stimulation of subscribershift to data packs
and bundledtariffs with highamountof data
available

A ARPDUN @ 2015increasedoy 118% y-o-y
due to faster organicgrowth in data traffic
usage on the back of increasingshare of
“ 1 a rdatapackofferings

(1) — Total number of megabytes transferred during a given period divided by average number of data subscribers during such period, divided by number of months in such

period;
(20 — ARPDU for a given period divided by DSU in such period;

MEGAFON

(3) — Total data revenues in a given period divided by average number of data service subscribers during such period, divided by number of months in such period

Corporate and Financial Highlights
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Key factors influencing OIBDA margin

@

Key drivers of OIBDA margin

In @ 2015 OIBDAincreasedby 1.3% y-o-y, while
OIBDAmargin strengthenedby 0.9 p.p. y-o-y to
456% dueto the followingfactors

Growth
1.3%
Key components A
1
OIBDA l Grossprofit margin S&M margin G&A margin
margin 44.7% 0.9p.p. 0.6p.p z 0.6p.p. 45.6% 0.9 p.p.
(%) [ : \ .
34.3 0.8 0.6 34.7
—— | —
OIBDA 0.5 0.9
(RUBBN) -
0.5% i
A
[ |
-0.® -4.1% 10.66 -3.0%
OIBDA Revenue Cost of revenue Sales & General & OIBDA
Q2 2014 Marketing Administrative Q2 2015
y-0-y growth

Note: Due to rounding, manual calculations for financials and KPIs may differ from those displayed.

Grossprofit margingrew by 0.9 pp. to 753%
largely due to the reduced total costs of
revenues

Sales& marketingexpensesncreasedy 106%
y-0-y mainlydue to higherdealercommissions
resulting from accountingaccruals related to
shift to 12-month revenuesharingwith dealers
andincreaseddvertisingexpensegelatingto a
newcompanypositioningcampaign

General& administrativeexpensesdeclinedby
3.0% dueto strict operational efficiencycontrol,
lowerlaborcosts,decreasechetworkrollout and
modernizationcosts as a result of the GNOC
launch

MEGAFON
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Net debt and liquidity @

A Leverageimprovementand debt prepayment

Corporate and Financial Highlights

Net Debt Buileup As of 31 De2014 As of 30 Jur2015 Change )
onthe backof strongcashgeneration
Cash and cash equivalents 22.2 62.0 39.8
Shortterm investments 479 149 (33.0) - Net debt/LTMOIBDAat 0.82 level at the
endof 22015
Total debt 206.3 190.5 (15.8) _
Longterm debt 1576 1435 (14.1) - On19May2015 the Companyully prepaid
RUB15bnBG04bondsat parvalue
Shortterm debt 50.2 48.3 (1.9)
o A Liquidity structure is adjusted to the risky
Deferred financial cost (1.6) (1.3) (0.3) . . . . )
operationalenvironmentnd providescushion 3
Net debfV 136.2 1136 (22.6) forimmediateandshorttermneeds 4
- Mostof the liquiditykeptin hardcurrencies §
Net debt™ and Net debt/LTM OIBDA Liquidity@ split by currency to mitigateFXrisks 8
RUEBN/ (%) Lower - SufficientRUBIiquidity to pay dividendsn TE
0.08x August =
1.04x 0.98x 0.94x =

A Building up momentumfor future network
development

- MegaFon signed a Finnveracovered
Financing Facility with Unicredit Bank
Austria in the amount of EUR 150 mn,

Q22014 Q32014 Q4 2014 Q1 2015 Q2 2015 whichwill be usedto financepurchasesf 2
®mRUB ®mUSD ®HKD the network equipment, software and g

B Netdebt =Qm NetdebtLTM OIBDA services from Nokia Solutions and 3
Networks E

Note: Due to rounding, manual calculations for financials and KPIs may differ from those displayed
(1) Netdebt is calculated as the difference between (a) principal amount of loans and borrowings less unamortized debt issod(imeckess cash equivalents, and principal amount of

deposits MEGAFON
(2) Liquidity iscalculated as thesum ofCash@ cash equivalents asdhortterm investments




Debt profile ()

Debt portfolio structure

By instrument By maturity A We maintain a balanced debt portfolio

% of total structure and currencymix, allowing us to
0 . . . .
minimizeembeddedisks

— Predominanportion of the portfoliois in

”S’ RUBallowingusto mitigateFXrisks

N

E% A Noshorttermrefinancingisk

= ~ Major part of Co mp a et becomes
duewithin3Ytenoror later

9

&

&

>

3

S

™

W Bank Loans m RUB W 1 Year 2 Years
B Equipment Financing B USDSwappet? M 3 Years M 4 Years
M Bonds B USD 5 Years and Longer

= EUR

Note: Due to rounding, manual calculations for financials and KPIs may differ from those displayed

(1)— Including structured and plain vanillas®¥ps on a nominal basis MEGAFON
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Outlook for 2015 .
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Outlook for 2015 ()

Corporate and Financial Highlights

Revenue growth Flat y-0-y +/ Reiterate

OIBDAmargin >40% +/ Reiterate
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Contact Information

MegaFon Investor Relations
30Kadashevskayambankment
Moscow, 115035, Russia
Tel.: +7 495 926 2012
EmailIR@megafon.ru

Web: ir.megafon.com




