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Disclaimer ()

Certainstatementsand/orotherinformationincludedn this documenimaynot be historicalfacts andmayconstitute b k nlsoking"
o p] p a iwihjniheorjeaningf Section27A of the US. SecuritiesActandSection2(1)(e)of the U.S. Securitie€EExchangéct of 1934

asamendedThewords “aheat apljppé¢_ el pmaadpdil plajbdk;n(a |]nokpflale pih]{f b ¢ kand °

similarexpressionsnay identify forwardlookingstatementsbut are not the exclusivemeansof identifyingsuchstatements Forward
looking statementsincludestatementsconcerningur plans, expectationsprojectionsobjectives targets, goals, strategies,future
events, future revenues,operationsor performancecapital expendituresfinancingneeds,our plans or intentionsrelating to the
expansioror contractionof our businessas well as specificacquisitionsand dispositionspur competitivestrengthsandweaknesses,
the risks we facein our businessand our responseto them, our plansor goalsrelatingto forecastedproductionreservesfinancial
positionandfuture operationsand developmentpur businessstrategy andthe trendswe anticipatein the industryandthe political,
economicsocialandlegal environmentn whichwe operate andotherinformationthat is not historicalinformationtogetherwith the
assumptionsunderlyingthese forward looking statements By their very nature, forward looking statementsinvolveinherentrisks,
uncertaintiesand otherimportantfactorsthat couldcauseour actualresults, performancer achievementso be materiallydifferent
fromresults, performancer achievementexpressearimpliedby suchforwardlookingstatements Suchforwardlookingstatements
are basedon numerousassumptiongegardingour presentandfuture businessstrategiesandthe political,economicsocialandlegal
environmentn whichwe will operatein the future. We do not make any representationwarranty or predictionthat the results
anticipatedby suchforwardlookingstatementswill be achievedand suchforwardlookingstatementsrepresent,in eachcase,only
oneof manypossiblescenariosandshouldnot be viewedas the mostlikely or standardscenarioWe expresslydisclaimanyobligation
or undertakingto update any forwardlooking statementsto reflect actual results, changesin assumptionsor in any other factors
affectingsuchstatements
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MEGAFON



MegaFon at a glance @

Highlights Consolidated Q1 2015 revenbieeakdown
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Strong 7\ 2nd largest Russian mobile operatBrwith 69.5 MMsubscriber® and RUB 74.0Bn

ULl historically growing markeshare >98% of revenues comes fromRussia

'\ Uniquenetwork position overall on the back of substantial investments

Sales of handsets Wireless revenues;

) o ) and accessories; 86.6%
/\ Leading 4G/LTE operator providing access to 4G/LTE netwd in 6.0%
Russianregions to ¢.52.0%) of population by the end a1 2015 0
Ky
=)
Innovative player with a customerentric approach and a leading position Wireline revenues: =)
in digital services and content 7.4% <—Ig
©
Extensive retail network consistingf over 8,08 &tores, includingalmost E
2,047 owneeand operatedstores, third party monobrandstores and =
. . . . . <
Euroset stores Compelling historical financial performance g
S
Managed by a professional team with solid track record 2010 2011 2012 2013 20141 CAGR Q1 2015 §
. 1 1
Total mobile | o/l
Listed on the London and Moscow stock exchanges sdTcllov 2012 subscribers (MM) 572 628 646 701 7220 6.0% 720
Consolidated ! !
revenue 2153 2424 2723 2972 314.8: 10.0%: 74.0
S_up_ef_rlor hlfstorlcal grov;l]th amor_1gI Big 3 Russian mobile operators with Consolidated OIBDA  97.6 1006 117.1 132.6 1385 9.1% 320
significant future growth potentia Margin (%) 45.3% 415% 43.0% 44.6% 44.0% ' 43.2%
Focuson improving operating efficiency and capital expenditure Capex (66.5 (70.6) (452) (47.1) (56.5) -4.0%  (8.1)
Returns management which translates into growing cash flows As % of revenues  30.9% 29.1% 16.6% 15.9% 17.9%: I 10.9% %
' S
Highly attractive shareholder remuneratiguolicy: 90% dividend payout OBDA @ mbu 311 300 719 854 8201274% 239 g
ratio for 2013 As % of revenues  14.4% 12.4% 26.4% 28.7% 26.1% 1 32.3% S
Source: Compargata.
Note:
(1) PBy overall mobile revenue and number of subscribers as of the end of Q1 2015 in Russia MEGAFON

(2) pTotal numberof subscribers a®fthe end of Q1 2015 was 72.0MMRussia, Tajikistan, South Ossetia af\dkhazia
(3)PRussian populatioas of the latest census in October 2010




20years of our success story to becoradeading telecom operator in
Russia @

o
e
o
L
©
o
o Leading 4G 2
Acquisitionof 100% provider in Russia [l
stake in %
Launch of 4G/LTE ~ Yota/Scartel General <
MegaFon totalrevenues services in partnershig 'ecommended for - communication
(RUB Bn) with Yota, reached 76 Shareholdenvote  partner for Sochi
cities and towns by YE Olympics 2014
2012 Number of 4G
subscribers hits 1
million

Acquisition of 25%
stake in Euroset

iaiti Start listing on the
Acquisition of
Net-by-Net LSE and MICEX

~20X
Acquisition of Megalabs

Synterra launches
operations
Becomes #2 mobile
1st operatorto  operator in Russia in
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launch 3G terms of subscribers
network in
1st operator o Russiain St. 314.8
cover all Peters 297.2
Launch of online  regions in burg 279 .
) . store and Russia 3
15t operator in introduction of 242.4
Europe tq.IaL:nch EDGE technology
N
NorthWest GSM 0JJ [P U'; k a
acquirednine :)Opﬁ\l;el‘léo(irl;ge LSSlel
UKI oqeTh p (Otherregional 031 -G3 b
DPJUpc | r k  GSMoperators =
launched and renamed
operations in St. MegaFon
Petersburg
] :
— [ 2
Q.
1993 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 <

Source: Compargata. MEGAFON




Resilient Russiatelecomplay

@

Reputable analysts are optimistic abodtb d * Cpeobinance
and see upside to guidance recovers

+ Soft numbers but cash return remains solid.Hold
5
Y Telcosare sensitiveto private consumptiontrends than in the
past, but we believe Q1 markedthe bottom and Russianreaching -
macro equilibrium should work in J C L Kfamvpur in the coming
quarters,thus we seeupsideto guidance' .

&
-

Dataremainsthe star of the showwith 28% yl/y traffic growth 2

3 %
Bank of America Merrill Lynch, April 2015%
e - i S e e - - 2

5t " > e >

; 1Q15 in line; accumulated 8% DY supported by low leverage.
Buy! <

e

W W

We highlightthat MegaForhad a tough compwith the strong 1Q14
dueto SochiOlympicsandchangesn VASregulationandthink that

the companymay acceleraterevenuegrowth in 2016to +1.7% (vs
+4% previously)and maintainmarginsat 42%

Y Animplied8% DY (accumulated)s supportedby low 1x leverage

~andprudentcashallocationwith >60% exposureto hardcurrency
5 L1

AY

Morgan Stanley, April 2015 *

P = ey . - v -

Source Analysts reports, Bloomberg
Notes: (1)@ Share prices indexed to MegaFon LSE share price

Share price performance since January 2014

35.00
30.00-
25.00- !
20.00-
15.00
10.00-
5-00 T T T T T T T T
N W \s > N N\ < O o
3 ) \ \ WY ) \
ORI NS SIS SN SO SN G i
Q Q Q Q Q Q Q Q Q
B ) MecaFoN = (3 & vimpelcom I MSCI Russia
MEGAFON

What is MegaFon?

j2]
8
Ky
2
=
=P
I
<
Q
c
[
5
i
©
C
&
o
©
©
1<)
o
=
o
O

Appendix




Russiantelecommunications markgireserves attractiveness despite turbulent ‘b
macroeconomic environment

Competitive telecom market dynamics MegaFon track record of gaining market share
A 3nationwide mobileoperators

What is MegaFon?

Russian mobile subscribers market share

A Predominantly prepaid market, limited handset subsidies (Subscribers in millions)

A Relativelyhigh OIE_)DA margin (compar_e.d to developed markets) 188 208 219 228 230 237 20 0/ - . 1.
on the back ofelatively benign competition and regulatory -
framework 4% 3340 206 o o

. — 30.7% . .0%
Benign regulatory framework ? ° 29.3% +1.7 pp
. o ) N & vi 27.19 27.1% +0.2

A Mobile termination ratestoaming rates, and last mile fiber & VimpelCom  25.4% 54 295 __25.8% . 29.0% PP
access are notegulated? MEGAFON === o450 23.7%  251%  243% 2399 ,3gy O1PP

A Mobile number portabilitymplemented relatively late in terms ohers 4 250 18.0% 17.8% 171%  17.6%  181% g g0, -210P

of market developmef®. In 2014 MegaForwasthe main

- X : . 2008 2009 2010 2011 2012 2013 2014
beneficiary of this process with 35% of total numbers ported in.

A Local loop unbundling is not implemented )
Total mobile revenues FY2014 Datarevenues FY2014
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Russian market fundamentals

._ | EastCentral 4)
_

GDRCAGRO0142016E reathangep.a. -15% 29% 1.8%

Private consumptiofCAGR 2012016E

-2.9% 24% 1.6%
realchangep.a.)

Appendix

SourceEIU (as of March, 2015) == \VimpelCom Others

Note:

(1) - Governmenfocus on MTR and potential roamirggulation is increasing

(2) - Fully implemented since April 2014

(3) - Includes CzecRepublic, Hungary, Romania, Bulgaria, Pol&idyakia MEGAFON

(4) - Includes Canada, Germany, France, Italy, Japan, United Kingdom, United States




Network infrastructure development in 2014 =

Growth A In2014 MegaFonemainedocusedon increasinghe quality of connectionsBy
. 19.5% the yearend,the keyindicatoramproved

3G - call setupsuccessate upto 9952%
- drop-call rate downto 0.52%
2G - call setupsuccessateupto 97.13%

Number of base - drop-call rate downto 0.82%
stations

A Theimprovementin quality of serviceswas achievedueto furtherroll-out and
modernisationf 4GBGL2Gnetworksin Russia

4G base stations + 84%y-y
2013 2014

I 2G BS, units W 3G BS, units Wl 4G BS, units @ 3G base Stations + 15%(y-y
2G base stations + 8% -qry

Growth
z 1.4%

Length of fiberoptic communication lines +7%aqy
121,102 (backbone infrastructure)

A In 2014 MegaForlaunchedthe Globalnetwork operationalcenter (GNOCjo
improvenetworkquality throughcentralizationof operationaland maintenance
activitiesin onecenter

A The GNOGas two sites in Saint Petersburg(NOC S a oapd Sémara(NOC
A] ceachoPilemresponsibldor 4 branches

Backbone
infrastructure

A To ensureefficient 247 network quality control and timely reactionto any
communicationproblems, at the GNOCMegaFonuses umbrella 0SS,

2013 2014
Backbone ., Shareof BS interconnected includingthe Fault managemensystemdeployedin 2014in cooperatiorwith

1) i 0,
FOCK), km via FOCL, % IBM

Note: MEGAFON

(1) FOCI¢ fiberoptic communication lines
(2) OSSt Operation support system

What is MegaFon?
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4G network coverage and roaming in Q1 2015 =

44 AMegaFon’s oneofthes k n Headeérsin LTEroamingcoverage
LTE roaming intermsof countriescovered
A4GLTEservicesareavailablein: available im4

countries Ain 1Q2015 LTEroamingcoverageextendedoy 7 countriesto 44

. . " .
(¢ 74federalregionswith 52969 of N g o opegdulétion countrieswith 45 operatorsintotal

(2 regionsaddedduringthis quarter

4G services are

available irv4of

Ngooe] #0 ¢ 140ut of 13citiesin Russiawith a populationabovel million

regions ALTEAdvancedservices providing speeds of up to 150300 A4G enableddevicesegisteredon MegaFometwork- 6.4 million
Mbit/secare availablein 3 cities with testing beingcommenced @ CEERGET units (+56%y-0-y)

inR D ) .
InRostovor-Don GnEtW'CI)Irk AaGtraffic usageincreasedy 42%0y-0-y
.4 million
Ashareof 4Gtraffic intotal datatraffic ¢ at 39%

~
-

S -~

~ o> {

QSaim— burg a \g f<) \\‘Z‘ ‘5 \7

. AN R
{ A\_ * | : ~
o ‘*

[ /o
N7

o~
osti
B olgogra
\ } - \ Sib j
“‘\\ /‘ ‘ \J/\_)
Federal districts covered by MegaFon 4G / LTE network

T\
.y R
~—

@ Cities where LTRAdvanced available

Note: MEGAFON

1) « Russian population as of the latest census in OcRMEd

What is MegaFon?
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Demonstrating strong operating and financial performand@®

o

‘ Operating resultsprovided on this page cover only the Russidmisiness Financial results are presented on a consolidated basis } '—E

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, g
9 - . . - . (]

Superior operatingnboc | oj "k " bY Yqo”™ kpi ~sqldfinanpidisk g | p :

Total Russia wireless subscribers, MM Consolidated Revenue breakdown, RUB Bn "01""280;) ‘:;

69.7 | . ’
68.1 . 676 095 2723 2972 3148 . 749 740
I I I E B 133 18.1 :

2012 2013 2014 Q12014 Q1 2015 2012 2013 2014 Q12014 Q1 2015
El Dataservice user basé) HEM User base not using data servic® Il Wireless services Wireline services Hl Equipment & Accessories
BlendedRussia ARF®andblendedVOW") Consolidated OIBDA and OIBDA margin Lower
344 344 334 L.7%

o 0= -0
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2012 2013 2014 2012 2013 2014 Q12014 Q12015
Il ARPU, RUB per month === \|OU, minutes per month
Russia DatAARPUARPDW)) and DS Consolidated Capex and capex margin
‘ 3,188 :
i 16.6% 15.9% LK
5 5 X
| | :
2012 2013 2014 | Q12014 Q12015 2012 2013 2014 '\ Q12014 Q12015 3
Il Data ARPU, RUB per month mmm DSU,MB/month <

Note: Due to rounding, manual calculations for financials and KPIs may differ from thdsplayed

(1) @ DataService User is defined as a Subscriber who has used any of our data transfer services within the preceding three months

(2) @ Active subscribers that do not comply with the definition of Data Service User Base

(3) @ Total wireless services revenues (including interconnection and roaming charges but excluding connection revenues) for a gived gigriled by average number of wireless subscribers, divided by number of months in such period M E G A F o N
(4)@ The numbers starting from 2012 are calculated in accordance with the new methodology.t6kel number of minutes charged per the tariff plan of aubscriber during a given period divideay the average number of subscribers during such period

and dividing the result by the number of months in sugteriod

(5) @ Total data revenues in a given period divided by average number of data service subscribers during such period, diviceariper of months in such period

(6) @ Total number of megabytes transferred during a given period divided by average number of data subscribers during such periogddiyidumber of months in such period




MegaForStrategy @

Goal Priority

What is MegaFon?

Retention & development of current customer base through focus on the most valuable subscribers

Sustain revenue
growth in core Focus on market share increase
business

Mobile data monetization

Focus on development of current B2B subscriber base

Develop Development of B2C fixed broadband

Upb"
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Focus on real opportunities in new businesses

Continuous search and implementation of operational improvements

Be moreefficient than
competitors in Maintaining technological leadership
managingbusiness

Appendix

Development of management system focused on value creation

MEGAFON




Corporate
andFinancial
Highlights for Q1 2015
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MegaForreports financial results highlighting strong profitability f&

Key corporate events @il 2015

Stable performancen Q1 2015despitemacroeconomiancertainties
A Totalsubscribebaseincreasedy 2.3 milliony-o-y to reach72million

A Consolidatedevenuedecreasedyy 1.2%Yy-o0-y, becausgevenuesn Q1 2014
wereelevatedonone off basisasaresult of the WinterOlympics

A Datarevenuéncreasedy 104%y-0-y

A oIBDAnargindeclinedslightly by 0.2 p.p. to 432%

Definite4G/LTEeadershipin Russia

A InFebruaryMegaForandEricssorachieved maximunspeedof 450Mbit/s
in the courseof LTE Advancedrials usinga combinatiorof three bandsof
LTEspectrumof 20 MHzeach

A In March,MegaFonstarted test exploitationin Rostovon-Don of a LTE
Advanceahetworkwith a speedof upto 300Mbit/s

A MegaFonsigneda 7-year contract with Nokia Systems& Networks to
developa 4G/LTEnetwork based on the Single Radio AccessNetwork
technology

Superiorcustomersatisfaction

A MegaForcustomersatisfactionindexin QL 2015was the highestamongthe
Big3 mobileoperatorsn Russial)

Recommendationf dividendsfor 2014

A

On28 April2015 basedon the resultsfor 2014 MegaForBoardof Directors
recommendegaymentof dividendsn the amountof RUB10 Bn, equivalent
to RUB16.13 perordinaryshare(or GDR)subjectto approvalby the Annual
GeneraMeetingof Shareholdersn30June2015

The Boardof Directorsalso agreedto includein the agendaof its meeting
scheduled for 28 October 2015 an item on recommendationto an
extraordinary general meeting of shareholdersto distribute additional
dividendsn 2015 sothat the total amountof dividendgistributedin 2015is
at least RUB40 Bn, or RUB64.52 per ordinaryshare (or GDR)taking into
accounthe? k i | ] DividéhdPolicy

StrategicpartnershipbetweenMegaForand QIWI

A

MegaForand QIWI,a leadingproviderof paymentservicesannouncedhe
creation of a strategic partnershipto develop hightech solutions in
electronic payments utilizing the combinedbusiness expertise of both
companiesA uniqueco-brandedoroductVisaQIWNMWalletis the first product
beingdeveloped

Agreementwith Svyaznoy

A

MegaFonsigned a strategic partnershipagreementwith Svyaznoy a
national chainof mobile telecomretail outlets, for wider distributionof
MegaFonservicesand products,includingfree top-up servicesfor its
subscribersandimplementatiorof variougoint e-commercerojects

All financial figures provided in this presentation are presented on consolidated IFRS basis unless otherwise stated.

Note:
(1) @ According to the research conducteddd 2015 by théendependent agencgynovateComcon

MEGAFON

Corporate and Financial Highlights
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Key highlights resilient OIBDA margin

@

Lower
L RevenueOIBDAand Net profit
74.9 76.7 81.1 82.2 740
Revenue A Total revenuedeclinedby 1.2% y-o-y mainly due to
the fact that the revenuen the comparableeriodin
2014 benefitedfrom the oneoff effect of the 2014
012014 Q2 2014 Q32014 Q4 2014 012015 Winter Olympics, as well as weaker sales of
equipmentandaccessories
Lower
T A OIBDAdecreasedby 1.7% y-0-y impactedby lower
32.5 34-3 573 34.5 revenue and gross margin, while OIBDA margin
OIBDA 43.4% 44.7% 46.0% declinedby only 0.2 pp. to 432% mainly because
- - . sales and marketing expenses were lower as
comparedto QL 2014 when there was large-scale
Q1 2014 Q2 2014 Q3 2014 Q4 2014 Q12015 Olympicsrelatedadvertisingspending
02\2/:2 A Net profit® increasedy 2.4% y-o-y principallydueto
13.9 128 higher interest income resulting from active

Net profit®
S 15.8%

Q12014 Q22014 Q32014 Q4 2014 Q12015

[ Quarterly data RUBBN mm Quarterly dataRUBBN =0~ % of Revenue

Note: Due to rounding, manual calculations for financials KRd#$? may differ from thoselisplayed
(1) @ Net profit attributable to equity holders of th&€ompany
(2) @ Key performancé k af >~ qU& p p %UHMF p

managemenbf the deposit portfolio, and lower FX
loss

MEGAFON

What is MegaFon?
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Key highlightsFreeCashFlow and CAPEX G

Lower
3.1%

CAPEX), OIBDACAPEXEree Caslrlow

20.5

CAPEX A InQ1 2015 MegaFonnvestedRUBS.1 Bn, which

o is 3.1% lowerthanin QL 2014 OurCAPEX

Q12014 Q22014 032014 Q42014 012015 6 represents.11% of ourrevenueand
Lower ¢ inlinewith our CAPEXationalizatiorefforts
1.0%
a1 3.9 A Despite 1.7% declinein OIBDA,OIBDACAPEX
. 20.9 23.0 :
decreasedby only 1.0% y-o-y as a result of

OIBDACAPEX 32.2% i 28.4% Sa8% lower CAPEX-0-y

A 17.0% o
(J

A Free Cash Flow decreasedby 106% y-o0-y

Q12014 Q22014 Q32014 Q42014 Q12015 _
mostly due to lower cash flow from operating
Lower L.
10.6% activitiesasaresultof one off expenses
25.4

31.4% 12.1
° 20.9%
0

Free Cash Flow

Q12014 Q22014 Q32014 Q42014 Q12015

[ Quarterly data RUBBN B Quarterly data RUBBN =0= % of Revenue

Note: Due to rounding, manual calculations for financials and KPIs may differ fromdrspayed MEGAFON
(1)¢ MegaForCAPEX refers to actual CAPEX accrued for the year and may not match cash flow CAPEX.

What is MegaFon?
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Key revenue components

@

Mobile data revenue remains the key revenue growth driver

Lower
1.2%
82.2
76.7 81.1 200
Handgets 74.9 6.2 .
an B
accessories 4.9 4.4 9.7%
Wireline 3.9%
Other wireless
revenué)
Data 10.4%
Q12014 Q22014 Q32014 Q4 2014 Q1 2015
Wireless services 86.4% 86.5% 86.0% 83.6% 86.7%
- Data 21.6% 21.1% 21.4% 21.3% 24.1%
Wireline services 7.1% 7.0% 6.4% 7.7% 7.4%
Handsets and 6.5% 6.5% 7.6% 8.7% 5.9%

accessories

Due to rounding, manual calculations for financials and KPIs may differ from those displayed

Note:

1.0%

Wirelessrevenuedecreasedby 1.0% y-o-y mainlydueto the
oneoff effect of the Olympicsin QL 2014 continued
migrationof subscribergo bundledtariffs, intensifiedprice
competitiondiscontinuedargetingof seasonalvorkersand
lowerVASrevenue

A Mobiledata continuedto be the key growth driverand
represented®4.1% of total revenudn QL 2015vs. 21.6%
in QL 2014 increasindpy 104% y-o-y dueto

¢ expansiorof data userbaseby 5.1% y-o-y to 27.8
millionusers

¢ higherdata usageresulting from active marketing
efforts and attractive tariff offerings,intensive 4G
network developmentand expansionof coverage,
andpopularityof heavydata-consumingproducts

¢ higheradoptionof data-enableddevices The share
of data-enableddevice® on MegaFonnetwork is
nowat c.48%

Wirelineservicerevenuesincreasedby 3.9% y-o-y mainly
dueto expansiorof our B2B and B2G clientbaseas well as

good performanceof our carrierserviceunderthe DREAM
project

Salesof handsetsandaccessorieslecreasedy 9.7% y-o0-y
as a result of shift to lowerend devicesamid weaker
consumepurchasingower

(1)@ Other wireless revenumcludes revenues frotdAS services; revenue from losaibscribers which includes monthly fees, airtime revenues, own subscriber roaming and connection fees; wireless interconnecti

revenues; roaming charges to other wireless operators and other wireless revenues
(2)@ Include smartphones, tablets, dongles and routers, and other databled devices

MEGAFON

What is MegaFon?
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Drivers of Russia total wireless ServiCesvenues  resuis provided on this page cover
ereleSSSU bSCfIberS only the Russian business | ‘b

(MM) — Total Russiawireless subscribersincluding S
Io! . =

2.8% data serviceusers e

T

<

2

A Overallsubscribeibasein Russiaincreasecby 1.9
million new subscribers(+2.8% y-o-y) to 695
million resulting from our active subscriber
acquisition marketing efforts, attractive tariff
offerings, introduction of new services and
customerorientedbusinessapproach

G In QL 2015 MegaFonattained the highest
customersatisfactionindeX® and the highest
net promoterscoreamongBig3 in Russi&

69.7 69.5

67.6 68.0 69.1
27.7

Q12014 Q22014 Q32014 Q42014 Q12015

A Dataserviceuserbaseexpandedy 5.0% y-o-y to
27.3 millionusersaccountingor morethan 39% of
the overallsubscribebase
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A Increasen data serviceuserswas achievediueto
organic growth through initiatives aimed at
stimulating higher data usage,switch of | g n a

B Daia service user bage B User base not using data servite voice users to data usage, and increased

penetrationof data-enableddeviceson MegaFon

network

Share of data users in overall subscriber base, %

38.5% 38.4% 38.8% 39.7% 39.3%

Appendix

Note: Due to rounding, manual calculations for financials and KPIs may differ fromdtspdayed

(1)9 Data Service User is defined as a Subscriber who has used any of our data transfer services within the preceding thsee mon

(2)@ Mobilesubscribers that do not fall within the definition of Data Service Uase

(3)3 According to the research conducted for Q1 2015 by independent a§gnoyateComcon MEGAFON
(4)@ Accordingo the research conducteid Q1 2015y the independent agendpsos




Drivers of Russia total wireless ServiCEsVenues:  ecuis provided on this page cover
DSUandAPPMB ' only the Russian business i fb

Data revenue operating statistics %

DSW& APPME) 2
Growth A Strong increaseof DSU(+281% y-0-y) in QL 2015 2

o]

28.1 % resultedfrom s

2,959 3,188 ¢ intensiveroll-out of the 4G/LTEnetwork
¢ continued increase in 4Genabled devices
registeredon MegaFometworkto 6.4 million

¢ active marketinginitiativesaimedat stimulation
of highermobiledatausageandadoptionof data

enableddevices
Q12014 Q22014 Q32014 Q4 2014 Q12015

¢ growing share of dataenabled devices on
= DSU, Mb/month O= APPMBRUB

MegaFonnetwork in QL 2015 +8 pp. y-0-y to

480%
DATA ARPU (ARPO)
RUBper Growth A APPMBdecreasedby 001 RUB/MB/monthy-o-y

month 4.3% largely becauseof stimulation of subscribershift to
data packsand bundledtariffs with high amountof
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213 216
207 204 210 dataavailable
A ARPDUncreasedy 4.3% y-0-y dueto faster organic
growth in data traffic usage, partly offset by a
decreasindAPPMB
Q12014 Q2 2014 Q32014 Q4 2014 Q1 2015

Appendix

Note: Due to rounding, manual calculations for financials and KPIs may differ from those displayed
(1) @ Total number of megabytes transferred during a given period divided by average number of data subscribers during sudivigeddsl number of months in such
period; _ o . . MEGAFON
(2) @ ARPDU for a given period divided by DSU in such period,;
(3) @ Total data revenues in a given period divided by average number of data service subscribers during such period, divitza dymanths in suclperiod




Key factors influencing OIBDA margin

@

Lower
1.7%
Key components
OIBDA , — con
i Grossprofit margin margin margin
margin
(%% 43.4% 04p.p. 0.4p.p g 0.2p.p.
[ : !
OIBDA — 0.0 0.3 0.1
(RUBBN) (0.9)
1.6%
k
[ |
-1.2%6 0.0% -7.%% -0.%%
OIBDA Revenue Cost of revenue Sales & General &
Q12014 Marketing Administrative
y-0-y growth

Note: Due to rounding, manual calculations for financials and KPIs may differ from those displayed.

43.2%

32.0

OIBDA
Q12015

0.2 p.p.

Key drivers of OIBDA margin

A InQ1 2015 OIBDAlecreaseddy 1.7%Yy-o0-y, while
OIBDAmarginheld up well, decliningby only 0.2
p.p. y-0-y to 432% dueto the followingfactors

- Grossprofit margindecreasedby 04 p.p. to
731% largely due to lower service gross
margin (-12 p.p. y-oy) resulting from
increased international  interconnection
charges

- Sales& marketingexpensesieclinedby 7.5%
y-0-y largely due to lower advertising
expensesin QL 2015 (-17.8% y-0-y) as
comparedto high cost of Olympicsrelated
marketingcampaigngn QL 2014

- 04% decreasein general & administrative
expenses resulted from strict operational
efficiencycontrol, whichwas partly offset by
higher costs relating to network rollout and
modernisation

MEGAFON

What is MegaFon?
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Net debtand liquidity @

Cash and cash equivalents 22.2 38.4 16.2 position,at the endof 1Q2015
Shortterm investments 47.9 447 3.2) - Netdebt/LTMOIBDAat 0.94x level at
Total debt 206.3 2122 5.9 the endof QL 2015
Longterm debt 157.6 157.9 03 A Most of the liquidity kept in hard
Shortterm debt 50.2 55.7 55 currencieso mitigateFXrisks
Deferred financial cost (1.6) (1.5) (0.1) A Oon 22 April 2015 the Compan)decided
bz s 136.2 — 7.1) on early repayment exchange bonds
seriesBCG04at 19May2015
Net debtl) and Net debtL TM OIBDA Liquidity@ split by currency
RUBBN/ (X) Growth
0.25x
1.04x 0.98x 0.94x

Q12014 Q22014 Q32014 Q42014 Q12015
mRUB mUSD mHKD

B Netdebt =0 Netdeb?lTM OIBDA

Note: Due to rounding, manual calculations for financials and KPIs may differ from those displayed
(1) « Netdebtis calculated as the difference between (a) principal amount of loans and borrowings less unamortized déd¢dssuduficecash, cash equivalents, and principal amount

deposits MEGAFON
(2) Liquidity iscalculated as thesum ofCash& cash equivalents arshortterm investments

What is MegaFon?
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Debt profile &

Debtportfolio structure .
By instrument Bymaturity A We maintain a balancgd debt. portfolio x
structure and currencymix, allowing us to -
% of total minimize=Xexposure
- InsignificanexpansiorJ SDcomponendf
§ debt portfolio connectedwith new ECA
§ financingor realisationof CAPEXrogram
o ¥ Morethan 60% of total debt is in RUB, 2
while another 14% covered in cross 5
currencyhedgingarrangements 3_%;
A Morethan50% of ? k i | ] delt fecomes [
duewithin3Ytenoror later i
0 8
8
S
=
—
™

m Bank Loans H RUB M 1 Year 2 Years
= Equipment Financing B USDSwappet) M 3 Years W 4 Years S
(]
M Bonds B USD 5 Years and Longer (&
W EUR
Note: Due to rounding, manual calculations for financials and KPIs may differ from those displayed
(1)« Including structured and plain vanillas®¥ps on a nominal basis MEGAFON




Outlook for 2015 ()

What is MegaFon?

Revenue growth Flat y-0-y +/ Reiterate

OIBDAmargin " 40% +/ Reiterate
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In line with the Capex guidance for 20QB5 at RUB 16580Bn

previously announced during the IPO + Reiterate

Appendix

MEGAFON




Appendix

MEGAFON



MegaForemploys the bestn-" i *ppp @ oml o~ qgbp M

Corporate governance

A

Existing MegaFon Corporate Governancestructure complies with all
requirementsof the Londonand Moscowstock exchangesvhereMegaFon
trades

Boardof Directorsreelectedin Mar-2014consistsof 7 members

€ 4 Board membersrepresent interests of minority shareholders 2
TeliaSoneraepresentativesand2 INEDs

€ 3representativesof controllingshareholdetUSM

Three Committees of the Board of Directors have been set up for
improvingcorporategovernancestandards

€ AuditCommittee
€ RemuneratiorandHRDevelopmenCommittee
€ Financeand Strategy Committee

On 12 Nov 2013 J b d ~ C Bdard @f Directors approvedthe Codeof
Business Conduct and Ethics further streamlining the  corporate
governanceproceduresn the Company

Following the listing reform on the MoscowExchangejn June 2014 the
@! j m~ gharéspvere upgradedto the U E f d egbomatiplist QL I,
thus allowing pension funds and state corporations to invest in
J b d A CstokkU p

- This upgrade confirms MegaFon compliance with J L B U highest
corporatestandards

AnnualGeneraMeetingof Shareholderss set for June 30, 2015

Board ofDirectors composition

Nominated by USM

SergeySoldatenkov
Chairman of the Board

-

Vladimir Streshinsky

SergeyKulikov

Nominated by Independent
Teliasonera directors

-

Carl Peter ChristiarLuiga Jan Rudberg

n

-
4

Berndt KennethKarlberg Lord Myners

The majority of the Board
represents minority shareholders

MEGAFON

What is MegaFon?
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Yi bap _vp~rpj*k~dbj bk qexperiencept f q@p

Ivan Tavrin, Chief Executive Officer
Appointed Chief Executive Officer of MegaFohgn2012
Previously, Deputy CEO and member of the Management Board\éanc012

Extensive experience in the Russian media industry, pioneering its development over the past 16 years, including Regdbed etledia One
Holding, Vyberi Radio Group and3V

Board positions outsid&egaForincludeMG TVHoldings Limited, UTH Rusdigmited, MediaOneHoldings Limited an€€JSGKommersant
Publishing House.

O« O« O«

Mikhail Dubin, Executive Director, Consumer Business Gevork VermishyanChief Financial Officer

0 DeputyCEO for Strategic Development sinig 2010 0 CFO sincdul 2011
0 Previously Deputy CEO of Telecominvest 0 Previously Director of Corporate Finance at AFK Sistema
0 Previously Head of Telecom Project Finance Group at 0 13years of finance 8 years of TMT experience

Sberbank
15years of TMT experience
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Dmitry Kononov, Director, Investors Relations and M&A Alexander Bashmakov, Director, Strategy

0 Director for Business Development, M&A, IR sibmx 2008 0 Strategy Director since Mar 2012 and Clefcurement
o Gl fkbapJbd~ACl kpfkp/ ---+pPb o q Effiger singe gty 2033p p @cL p f k p
20022004 0 Previously core member of BCG CIS telecom practice
0 22years of TMT experience ' 0 8 yearsin management consulting with focus on Telecom

& IT (Accenture and BCG)
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J b d~ C3péctiym Advantage PR

MegaFore *pp k!l qf * b~ _i bpras~kgrdbpi¥bpagbobippdbptbdbabpfdikpef  ~k
J b d A etidikp

@mecaron 29 & Virpelcom (" TELE2 A Both operatorandend userequipmentalreadysupport 2x20 MHzfor
LTE, no other operator beside MegaFoncan provide such band
800 MHz (LTE) 2X7,5 2X7,5 27,5 2X7,5 length
A After implementationof technologyneutrality MegaFonis the only
900 MHz (2®) 2x5-2x15,2Y 2?(1)03’%1) 2§<1)Q3'22-1> 22))2’21) operator able to utilize 3 times 2x20 MHz channels(2x20 MHz in ”
1800bandand 2 times 2x20in 2600band)for LTE 5
2x14.,6 2x12- i o
1800 MHz (2G) 2208  20ogy 2X42229.4Y 26,22:298Y AlIn other technologiesall nation-wide operatorsare almost equal z
ANone of nation-wide operators except MegaFon can realize §
2 100 MHz (3G) %15 215 25 o5 significantbenefitsfrom implementingtechnologicalneutrality %
[
2
8
2600 MHz (LTE) 2x40 2x10 2x10 2x10

\

Wider band means higher data transfer
rate and higher capacity of the network
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(1) Depending on Russian region MEGAFON

(2) 3G only for Moscow, Moscow region and KomsornatsRmur




Telecom companies are more resilient to economic shocks @

Using more fundamental approach,

It is commonly accepted that mobile market In that approach, we see two drawbacks, macroeconomic risk turned out to be less for
growth rate depends on GDP growth which we tried to eliminate the two reasons
That is supported by regular correlation analysis Correlation coefficient became lower

2o p3))

Consumption is less volatile than GDP

Mobile communication market
(national currency) -2. / p @> DO

GDP does not define

30% 7 1 communication Consumption is g
~ Each pointis an . services usage used instead of GDP  Growth rate %
20% - independent cogntry 30% - §
o o &
% o 20% - 2
10%- o © . o S
o A lot of factors that Such factors as 10% - g
oo ® 5 can lead to strong  market maturity, FX 0 ¢ s
0%y | (' . correlation are not  rate, world trends 5o
gy ° Beta® -1) 6 X ' 5%
°® b)) considered are controlled®? 0% \U Q
——-10% T . . . -10% -

-10% 0% 10% 20% 30% 2007 2008 2009 2010 2011 2012 2013

Nominal GDRnational currencyU —-2. / p @> DO — Russian nominal GDP ®UB)
—— Russian nominal consumption RUB)
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Note: Covered countriesARG, AUT, BEL, BRA, CAN, CHL, CHN, COL, DNK, EGY, FIN, FRA, DEU, GRC, IND, ISR, ITA, JPN, MEX, NLD, NOR, PERV\RRHRUSIRZAF,
(1) Betabcorrelation coefficient that shows how market growth rate depends on macroeconomic féetgiSDP or disposable incoe

(2) Controlling parameterssubscriber base growth ratéroadband internet access penetratidfX rates time parametersrandom effects for each country

SourcelE Market Research, World Bank, FSSS, Merrill Lynch Wireless MdegaForStrategy analysis
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J b d ~ CHeddlne tariffs (Moscowegion) (1/2)

@

o
c
TARIFF NAME PRICE FEATURES BEYOND THE PACKAGE 2
D
()
=
MegaFon- 199 RUB/month 300 minutes onMegaForsubs OnMegaForsubs of Moscow regiorO0 RUB/min 'g
Allincluded XS A 0.5GBof3G 4G traffic A OtherMegaForsubsb6.5 RUB/min s
E
7)) MegaFor A 400minutes A OnMegaForsubs of Moscow regior0 RUB/min
E Allincluded S 390RUB/month A 3GBof3G 4G traffic A OtherMegaForsubsb 6.5 RUB/min
E / A 100 SMS/MMS
e %)
A 600minutes =
=
b A 4 GBof 3G, 4G+raffic A On MegaForsubs of Moscow region0 RUB/min =
2 MegaForr 590 RUB/month 2
o All included M A 600 SMS/IMMS A OtherMegaForsubsb2.9 RUB/min =
c A Intercity calls@ 2.90rub/min g
=2 o : g
o MeaaFon A 1,800 minutesn RU_SSIa A OnMegaForsubsof Moscow regiotp0 RUB/min =
>0 1,290 RUB/month A 8GBof 3G, 4Gtraffic . . . 5
All included L ’ A 1.800SMS/MMS A All outgoing calls to other regions of Rusg#2.9 o
’ RUB/min o
A Special terms for trips in Russia §
o
. . . o
A 5,000 minutesn Russia A OnMegaForsubsof Moscow regiop0 RUB/min
MegaFon- 2,500 RUB/month .
Allincluded VIP ’ A 10GBof 3G, 4Gtraffic A All outgoing calls to other regions of Rusgie2.9
A 5,000SMS/MMS RUB/min
A Outgoing call on subs of Moscow
regionp 1.5 RUB/ min, 0 RUB from )
Switch to zero 0 RUB/month 215t min A Not applicable
A 9.9RUB/MB

A Outgoing call on subs of Moscow
regionP 1.6 RUB/min

A 9.9RUB/MB

Popular
tariffs
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Everything is simple 0 RUB/month Not applicable

| ace irocio.
‘lm-ﬁm
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